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ABSTRAK
Iklan-iklan bertema nostalgia sangat efektif mewuju
dkan reaksi emosi di kalangan penonton kerana dapat membangkitkan rasa emosi penonton yang kemudiannya dikaitkan dengan produk yang diiklankan. Iklan yang membangkitkan nostalgia sukar dilupakan oleh penonton kerana ia menyebabkan penonton mengimbas kembali pengalaman manis zaman lepas mereka dan seterusnya mewujudkan perasaan yang positif di hati penonton. Nostalgia merupakan tema yang semakin popular dalam iklan- iklan televisyen di Malaysia. Kajian ini menggunakan pendekatan analisis multimodal bertema untuk mengkaji cara-cara nostalgia diperkukuh melalui elemen multimodal dalam satu iklan televisyen (TV) Hari Kebangsaan di Malaysia. Selari dengan metodologi analysis multimodal untuk videoteks, dalam kajian ini, iklan TV dibahagikan kepada unit-unit yang lebih kecil iaitu adegan dan shot. Shot- shot yang relevan kemudian dikelompokkan dalam syntagm. Analisis ini merangkumi perbincangan tema nostalgia dengan merujuk kepada konteks sosio-budaya pelbagai budaya Malaysia. Kajian ini mendedahkan elemen- elemen multimodal dalam iklan TV yang memainkan peranan dalam membangkitkan rasa nostalgia di kalangan rakyat Malaysia dari pelbagai latar belakang sosio-budaya. Kajian ini turut menunjukkan bahawa nostalgia diperkukuh dalam iklan TV Hari Kebangsaan Malaysia dengan membuat rujukan kepada tarikh, peristiwa, imej, hubungan insan dan nilai-nilai yang penting dan bermakna kepada semua rakyat Malaysia tanpa mengambil kira faktor etnik, agama atau kepercayaan. Didapati bahawa iklan TV  betertema nostalgia yang dikaji berusaha merentasi sempadan etnik dan agama untuk mewujudkan pemikiran kolektif  dan semangat kenegeraan di kalangan rakyat Malaysia yang berbilang kaum.

Kata kunci: Nostalgia; Iklan televisyen; Malaysia; Pelbag
ai budaya ; Multimodal.

ABSTRACT

Advertisements that feature nostalgia as a theme have been highly successful in their ability to evoke an emotional reaction in consumers thus connecting them to the brand and product being advertised. Nostalgic advertisements are memorable as they prompt consumers to draw from their own past experiences in a positive manner therefore creating a "feel good" factor in consumers. Nostalgia has been a popular theme in many Malaysian television commercials (TVCs) in the past decade. This study examines a Malaysian festive TVC using a thematic multimodal approach to analyse how nostalgia is reinforced through the multimodal elements in the TVC. The methodology adopted in this study uses the multimodal method of videotext analysis by segmenting the video texts in
to smaller units of scenes and shots which are then clustered syntgmatically. The analysis includes a discussion of the nostalgic theme in reference to the socio-cultural context of multicultural Malaysia. The findings reveal how specific multimodal elements in the TVC are used to evoke a sense of collective nostalgia among Malaysians of diverse socio-cultural backgrounds. This study shows that nostalgia is reinforced in a Malaysian national day TVC by making references to dates, events, images, relationships and values that are significant and meaningful to the all Malaysians irregardless of ethnicity, religion or belief. Such advertisements serve to transcend ethnic and religious boundaries to create a national mindset that the whole nation can connect with instead of communal or ethnic based ones.  

Keywords: Nostalgia; Television commercial; Malaysia; Multicultural; Multimodal.
INTRODUCTION

A multicultural nation is a nation where all the various cultural communities live alongside each other in an integrated manner without losing their own identities (Rozita, 2007). Malaysia is a country that aspires to be a true “multicultural” society; a society where the different cultures coexist without any form of racial or religious discrimination. However, the struggle to find the balance needed to form a “true” multicultural society has been a difficult one for Malaysia. After 59 years of Independence, the country and its people still struggle to come together as one united people undivided by race, creed or colour. It is the issue of maintaining cultural identity alongside national identity that creates a struggle of sort in Malaysian society (see Gabriel 201
4).   
A strong sense of ethnic and religious identity and consciousness among its people poses a dilemma for the nation as these factors influence individual and community mindsets (Pue Giok Hun & Charanjit Kaur 2014
). The task of creating a united multicultural nation and people who share common values and goals becomes a struggle when there are so many different groups, identities and interests to guard and protect. This struggle by the people and the efforts of the government to create a society that is able to safe guard and maintain the many different identities (national and ethnic, cultural, religious, etc) is reflected especially in the education policies and media content. 

The media has been an important medium in propagating multiculturalism and national unity. The ability of advertisements as a useful and effective tool for such a purpose has not gone unnoticed by the government and its affiliated agencies (Ishak & Md Yusoff 1991; Holden 2001 and 

 ADDIN EN.CITE <EndNote><Cite><Author>Holden</Author><Year>2002</Year><RecNum>72</RecNum><record><rec-number>72</rec-number><foreign-keys><key app="EN" db-id="z9pv9depd95taee20tlxd0pqare2x59prxw2">72</key></foreign-keys><ref-type name="Book Section">5</ref-type><contributors><authors><author>Holden, Todd Joseph Miles</author><author>Azrina, Husin</author></authors><secondary-authors><author>Craig, T.J. &amp;  King, R</author></secondary-authors></contributors><titles><title>Moral Advertising: Messages of development and control in Malaysian television commercials</title><secondary-title>Global Goes Local: Popular Culture in Asia. </secondary-title></titles><pages>138-159</pages><dates><year>2002</year></dates><pub-location>Vancouver</pub-location><publisher>University of British Columbia Press</publisher><urls><related-urls><url>http://www.intcul.tohoku.ac.jp/~holden/Academic_Papers/Ch8_Holden-Husin.html</url></related-urls></urls></record></Cite></EndNote>Holden & Azrina 2002). According to Holden (2001:275), advertising in Malaysia has been used as a “social reproductive tool to install a common roof over the separate rooms in which these groups (ethnic groups) reside”. Ishak and Md Yusoff (1991:15) called for advertisements to be used to promote nation unity and multiculturalism by suggesting “advertising in Malaysia should begin to play a vital part in promulgating harmonious interracial relationships” and “should provide the multiracial Malaysian society with a clear visions of the future with regard to how they could live together without racial prejudices”. Dass (2009) applauds organisations that use advertisements for inculcating the concept of 1Malaysia in the hearts of the nation and believes this concept should be integrated in more events, promotions and advertisements. Like Ishak and Md Yusoff (1991) and Dass (2009), many Malaysians are aware of, expect and even appreciate the use of advertisements as a tool for social engineering. Waller and Fam (2000:10) claim that “Malaysians have realised advertising can be a powerful force in shaping national values”. Consequently, many advertisement with nation building themes are popular among the Malaysian audience. 

Multiculturalism, national unity and inter-ethnic harmony are central themes in many television commercials (TVCs) in Malaysia. The efforts by the various organisations, both government linked and corporate, to promote values pertaining to national unity and inter-racial harmony through festive advertisements have proved to be quite successful based on the popularity of these TVCs. These TVCs, specifically the ones by oil and gas government linked organisation Petronas, have garnered a following on the Internet through websites such as YouTube where they generate a lot of interest and discussions. A key factor that is responsible for the success and popularity of such TVCs among the Malaysian viewers is the use of nostalgia to elicit emotional responses that resonate with many Malaysians of all generations, background and ethnicity. 

In this study, we analyse multimodal elements that reinforce and evoke the theme of nostalgia in a Petronas National Day TVC produced for multicultural Malaysian viewers.Through the analysis we discuss the significance of the nostalgic theme in the TVC in reference to the the socio-cultural context of multicultural Malaysia. 

NOSTALGIA IN ADVERTISING

Nostalgia can be understood as a mood or feeling evoked by the recollection or memory of something in the past or far away which is not attainable at the present time or space.  Bambauer-Sachse and Gierl (2009) describe nostalgia as a longing for the past while Bohn (2007:143) defines nostalgia as the "longing for something far away, not necessarily in space, but in time". According to Mohammad, Chong and Muhammad (2015:13), "the expressions of nostalgia widely describes the psychological personality in humans that appear to have a yearning for the past which helps humans preserve their identities when going through major life transitions and discontinuities". 

Nostalgia usually evokes pleasant and positive feelings and emotions but can also bring about sadness and unpleasant memories. While memories of a past when reminisced can bring about happy and pleasant feelings, the impossibility of reliving those past memories can bring about sadness and melancholy. However, in general nostalgia is associated with good and positive emotions which makes it a popular theme in not only popular culture but also media and marketing texts such as advertisements. 

A study by Bambauer-Sachse and Gierl (2009) revealed that nostalgic advertisements evoked more positive emotions and more intensive mental images than non-nostalgic advertisements which in turn affected consumers’ attitudes toward the ad and toward the product and their purchase intentions" (Bambauer-Sachse & Gierl 2009: 391). It is no surprise therefore to see the increased use of nostalgia as theme in television commercials (TVCs) specifically. This is especially evident in TVCs in Malaysia. Thus far, studies on on nostalgic advertisements in Malaysia have been limited. A study by Mohmammad, Chong and Muhammad (2015) that aimed to to understand the factors that influence the nostalgia sensitivity of consumers in Malaysia revealed that advertisements that contained a nostalgic theme, especially ones that depicted past and childhood memories were very popular and were received positively in Malaysia. This study revealed that "there is a positive and significant relationship between past childhood experience and the sensitivity towards nostalgia sentiment among consumers when exposed to nostalgic driven advertisement" Mohammad, Chong and Muhammad (2015:22). 

Nostalgia has been recognised as a very highly effective and persuasive tool in advertising for its ability to elicit a a positive emotional response from consumers and therefore enable consumers to establish a emotional connection with the brand or advertising company (Muehling & Sprott 2004; Muehling & Pascal 2011). In the next section, we present the analytical approach and method used in the analysis of a nostalgia themed television commercial conducted in this study.  
METHODOLOGY

In this study, we conduct a thematic multimodal analysis of the TVC by analysing the multimodal elements in shots selected across the eight scenes from TVC that we have sequentially clustered together based on theme of nostalgia. The thematic sequential clustering of the TVC shots from the TVC is adopted from the syntagmatic analysis approach in semiotics 

In focusing on nostalgia as the key theme for analysis, we discuss how nostalgia of the past is used as means to portray multicultural themes for the society of contemporary Malaysia. The thematic analysis of nostalgia in the TVC is divided into two subthemes, Reflections of the Past and Transcience of Life.

In line with the multimodal method of videotext analysis which involves repeated viewing of data similar to that used in Periasamy, Gruba and Subramaniam (2015), the TVC was viewed several times in its entirety and segmented into scenes. A total of 8 scenes were identified. Each scene was further segmented into shots and a total of 55 shots were identified in the whole TVC and numbered accordingly.

The screen shot for each shot was saved and analysed according to the two nostalgia subthemes, reflections of the past and transcience of life. For each subtheme, we selected 6 shots from the TVC which we considered best reflected the subthemes and clustered the shots together sequentially in a syntagm table. The selected shots for each subtheme were then further analysed and three prominent multimodal elements in all the shots that reinforce the subthemes are identified, analysed and discussed. As noted in Periasamy, Gruba and Subramaniam (2015), a multimodal approach to text analysis takes into account the multiple modes of meaning including visual, linguistic, audio, gestural and technical modes that are employed for meaning construction. In selecting the multimodal elements in the cluster of shots for each subtheme, I used The Inventory of The Multimodal Elements for the Transcription and Analysis of a TVC outlined in Periasamy (2014).
Each multimodal element is analysed and discussed at two levels. The first level of  analysis and discussion is based on the world of the TVC or “diagesis” (Bordwell 2012). These discussions are based on the world depicted in the TVC and the plot that unfolds within a fictional narrative of the world. The second level of analysis and dicussions are based on the cultural, social and historical context of Malaysia. 

ANALYSIS

NOSTALGIA : REFLECTIONS OF THE PAST AND TRANSCIENCE OF LIFE
The nostalgia theme is important in the positioning and understanding of this text in the Malaysian context as the TVC is shaped around allusions to transformations in post-independent Malaysian society. Therefore, in a TVC reflecting upon events linked to independence and forming of a nation, reflecting upon events linked to independence and forming of a nation is fundamental. As the TVC appears to invite viewers to explore and reflect upon the true meanings of independence and nationhood, it seems to suggest that only through the contemplation of the passage of time can a real understanding of history and the events that shape the growth of a society can be arrived at. 
In our analyses of the notalgia theme, we divide our analysis according to two subthemes 

 Reflections of the past 

 Transcience of life

In analysing reflections of the past, we will focus on three dominant multimodal elements that most prominently enforced the nostalgic theme. These multimodal elements are: narrative structure, colour and style of editing. For transcience of life, we focus on the multimodal elements of plot and diagetic text. The analytical structure is illustrated in Figure 1 below. 
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Figure 1.

NOSTALGIA: REFLECTIONS OF THE PAST

Through detailed content analysis, we found that the Reflections of the Past subtheme is most prominently reflected six shots from the TVC shots 3, 6, 10, 21, 46 and 54 in the TVC, These shots make up a syntagmatic unit that reflected the movements in time in the TVC organised from past to present and back to the past. The shots selected depict life experiences and past events starting from the stage of early childhood to maturity. 
In this section, we have analysed the shots and identified three relevant elements; narrative structure, colour and editing style and discuss how the syntagmatic combinations of each of these elements illustrated in shots 3, 6, 10, 21, 46 and 54 in  Syntagm Table 1 construct meaning associated with the “reflections on the past” and reinforce the nostalgic theme of the TVC. 
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	Scene 2

 Shot 6
	Scene 3  

Shot 10
	Scene 6 

Shot 21
	Scene 7 

Shot 46 
	Scene 8
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Syntagm Table 1: Nostalgia: Reflection of the past
NARRATIVE STRUCTURE (DIAGESIS LEVEL). The narrative structure (order of events and scenes) in this TVC plays an important role in reinforcing the nostalgic theme. In line with Burton, this TVC employs a circular narrative which consists of extended flashbacks and “disquisition on beliefs that our past affects our future” (Burton 2005:56). The circular structure is evident in the last scene (see shot 54). Shot 54 is a flashback shot (from scene 1) where the chronology in the plot breaks away from the present and takes the viewer back to 1957. Shot 54 is used to trigger a reflection of the past and positive memories associated with it. The circular structure of the narrative is evident as the last shot is an image from the first scene which depicts the childhood period of the lead characters who are now middle aged. In being consistent with the circular pattern, the pattern in syntagm table 1 consolidates the reflections on the past and nostalgia theme 
The narrative structure reinforces the theme that the past is something worth remembering and cherishing because one can learn from it and consequently enjoy a better future. When the lead character is seen facing a difficulty in the second last scene (shot 46) her thoughts drift to the past (shot 54) as a way to cope with her present complications. It is evident in syntagm table 1 that the producers have formally structured this TVC to suggest that the solutions for issues that arise in the present can be gleaned from knowledge of past experiences. By structuring a narrative that forces a reflection of the past (emphasized through visual recreation of past images, producers of this TVC attempt to capture the notion of nostalgic reflections and its capacity to promote a better understanding of present issues and complications. The contextual significance emerging from the use the circular narrative structure in this TVC in relation to multicultural Malaysia is discussed next
NARRATIVE STRUCTURE (MALAYSIAN SOCIO-CULTURAL LEVEL).The circular narrative pattern which propagates the notion of going back to the origin also connects with the viewers from a cultural standpoint. Malay as well as Indian cultures (which are represented in the TVC) stress on the importance of not forgetting one’s past and learning from it and there are regularly used sayings in these languages (e.g. Malay: Berfikir sejenak, merenung masa lalu adalah permulaan yang baik untuk bertindak  translated as “Thinking for a while, reflecting on the past is a beginning for action”) or Apabila memandang bintang di langit, rumput di bumi jangan dilupakan translated as When gazing at the stars in the sky, don’t forget the grass on the earth; and Tamil (translated): Learn about the future by looking at the past) which emphasizes on the importance of drawing from past experiences to help present and future undertakings. It is can be viewed as an attempt in the TVC to draw from local culture. The use of allusions to cultural beliefs is a formal strategy to connect the viewers with the message in the TVCs. 
The circular narrative is also important in the context of this TVC because it is a TVC commemorating the birth of a nation and the coming together of people of different races at the point of obtaining independence. In order for Malaysians to appreciate and celebrate this independence, they will have to go back to the origins of the nation and think about the past struggles to forge the spirit of nationhood. Thus a circular narrative encourages the reflection of the past which is a necessity in wholly embracing the commitments and relationships that were made to bring the people together as one nation.  

The cyclical nature of TVC also works as a metaphor of the cycle of innocence to maturity which is repeated in every generation among the difference races in Malaysia. As children, each generation is blind to the differences and distinctions among the races but in time various life experiences create prejudices and pre-conceived notions in adults which create mistrust and strains in inter-racial relationships. Age and maturity has a tendency to diminish positive mindset and attributes that had allowed people to accept differences as children. Thus, a reflection on the past mindsets is useful in rekindling the common notions of nationhood and kinship shared by every Malaysian regardless of race or religion. The use of a circular narrative structure triggers flashbacks to the good old days and works well to remind Malaysians always cherish what they have worked hard to attain and maintain.  

COLOUR (DIAGESIS LEVEL). Colour is an important element in multimodal texts such as advertisements and TVCs. It plays an essential role in the commercial communication system and enables viewers to explore the world yet through fixed meanings established via social agreement and convention and keeps readers within narrow interpretive frames (Holden 1997:145). According to Holden (1997:129), in advertisements, colour, like images, words and sounds is employed intentionally as “a tool to assist the viewer in constructing mental associations” and this could be of a specific emotion or time period. 

Colour is a key element in establishing the time period and conveying the time motif of passage of time particularly in emphasizing the distinction between past and the present. The black and white colour scheme in shots 1-4 and 52-54 functions as a period indicator of the times invoke a paradigm of past-ness and transports the viewer back at least 5 decades to a time before colour photos or colour television existed (Streeter 2005).
Colour also lends authenticity to the temporal period of the scenes in the TVC. In this TVC, the choice of using black and white is made to create an impression that scenes being viewed are real images of events that occurred at a point of time in the past. The black and white quality of the images lends authenticity to the portrayal of the images as true to their time. 

Colour also functions to distinguish the time periods depicted from each other. The use of black and white in shots 1-4 provide a sharp contrast to following shots which are depicted in colour. The use of colour from shots 5 (see shot 6) onwards indicate a change in time periods from the one in shots 1-4. This trend is continued through the text when colour is used to indicate the change from one decade to another. Other than temporal change, this contrast can also be viewed to represent the change in the environment and lives of the represented characters in the TVC. The drastic change of black and white to colour between shots 3 and 6 also corresponds with the change in the represented characters in the text. In shot 6, the two child actors who played the primary school children seen in shot 3 are now replaced by two different young teenage ladies. 
 From shots 5 onwards colour is continually employed to mark the changes in time periods between scenes. Although not as drastic as the changes from black and white to colour, gradual increase in the degree of colour saturation and clarity in each progressing is used to mark the changes in time period. In shot 46 which portrays the year 2002, the colour images differ sharply in terms of quality, saturation and tone compared to shots 6 (1960s), 10 (1970s) or 21 (1980s). 

The changes visually evident through the use of colour and saturation work well to represent the movement in time, indirectly prompting viewers to reflect on the changes and developments that have come about over the years. Colour therefore is used as a metaphor to mark the changes brought upon with each passing year or decade. The changes in the visual appearance (in terms of colour and degree of saturation) of progressive shots representing different decades also correspond with changes in the physical appearance of the represented characters, landscape and environment. The element of colour therefore plays an important role in lending authenticity to the text and its portrayal of the different time periods and the developments that take place in the passage of time, prompting a reflection on the past.  

COLOUR (MALAYSIAN SOCIO-CULTURAL LEVEL). The black and white images conjure up memories of a distant past which might have been forgotten or fuzzy to many or even non-existent for many viewers who were not born then. For many young Malaysian viewers, black and white images on television are an unfamiliar and dispreferred visual experience. This is because “a world composed entirely of black against white will leave viewers with essential gaps in understanding and leaves viewer unable to perceive what is patently clear in colour” (Holden, 1997:126 ).
In this TVC, the colour works to transport the viewer to a specific time zone in the past. However, Malaysians who do not have experience and knowledge of the past may not be able to relate to it. Younger Malaysians who do not have first- hand experience or knowledge of what life and the nation was like in the 1950s, may not be able to fully grasp the meaning of this TVC. The TVC highlights the changes that have occurred in the country and the relationships among its people over time.
Malaysians who were around in 1957 however, will be able to note the changes in the nation and people’s relationships with each other. In contrast to the younger viewers, the older viewers will be able to make a better connection with the text by superimposing their nostalgic thoughts and emotions extracted from their own experiences during the represented time period. These Malaysians will have a better understanding of the mood and sentiments of the nation and people towards achieving independence during the 1950s. Having had firsthand experience of the many changes that have occurred in the country, older Malaysians will be able to reflect on the past and make a genuine comparison of the differences between now and then. 
      
The element of colour also functions as a metaphor to represent the nature of the times. For many Malaysians, the period of 1957 represented in black and white reflected simpler time. The past is often nostalgically talked about in Malaysia as a simpler time. The black and white colour palette devoid of other colours, while indicating the time period and provoking a paradigm of ‘pastness”, also works metaphorically to connote sense of simplicity and straightforwardness.Colour can also be viewed as a metaphor for experience and represent different generations. Although citizens of the same nation, the black and white generation and the colour generation have different experiences of the nation which in turn produces differences mindsets. The black and white generation have knowledge and experience of the different eras, they know the “black and white of 1957 Malaysia” as well as the present Malaysia in “colour” while the colour generation has only experienced one era.   

EDITING (DIAGESIS LEVEL). The notion of time is characterized by cycles of milestone events and experiences, is expressed in a linear progressive development from innocence to maturity, from childhood to childbearing.This progressive development of time is visualized and compressed in this text through the means of a montage editing technique. In montage - style editing, “footage is cut together using short shots or sequences to represent action, ideas or to condense a series of events” (Kellison 2006:154). Montage style editing is usually done based on a central themes designed to communicate feelings, ideas or experiences.   

 
In the Petronas TVC, the passage of time is represented through a montage of special events in the protagonists’ journey from childhood to adulthood. Between shots 1 to 50 in the TVC, a period of about 5 decades is condensed into screen time of 90 seconds. Shot 3 shows a dated 1950s scene of postcolonial Malaysia, young, primary school girls and a colonial style school building. Just about a minute later, the shot 46 is set in contemporary Malaysia and the primary school girl is now a middle aged woman single mother, grieving the death of her estranged childhood friend. So much has taken place between shots 1-50 which represent a period of 50 years. Through the montage, the viewer is provided with a lot of information about the represented characters in a minimal screen time. Viewers gain information about the events that occur in the lives of the characters, the relationships that they develop and are able to see how the characters progress physically and emotionally as they age all in the span of 90 seconds. 

 
A montage which functions to condense time and represent the passage of time is usually characterized by close ups, reaction shots, dissolves, fades and frequent cuts. By editing a series of short shots of different time periods into a sequence, the montage in this TVC is able to condense a period of about 50 years in about 90 seconds. Between shots however, the frequent jumps from shots of one time period to another, for example between the school scene (shot 6) to the wedding scene (shot 10), which is used in montage style editing create time gaps in the text.
EDITING (MALAYSIAN SOCIO-CULTURAL LEVEL). The passage of time is recreated in this text through the editing style which uses montage style sequencing of shots taken from various special events in the life of the protagonists. The montage-like style of the TVC, which uses shots of photography sessions and important milestones, works in providing ‘a walk down memory lane’ feel for the viewers.   

The fictional montage on the life journey from childhood to adulthood of two “everyday” Malaysians works perfectly for this TVC which wants its viewers to look back into their own past and life journey as well as that of the nation. The montage which depicts the past and life events of another person works to trigger the memories of the viewer. The reflection on past memories is one of the only ways for one to access the past. 

 TVC producers understand this and use montage-styles in TVC as a means to recreate the past and trigger memories of a specific past for the viewer. This is because “memory and anticipation become our only access to time outside our own, and they are emptied of any real content and completely absorbed by the constitution of the subject: the past and future are deliberately represented as vaguely as possible so that we may insert ourselves there” (Williamson 2002:155). and the montage style as an editing and presentation technique that has been used in the text evokes similar mental montages of the viewers’ own milestones and special occasions. A montage style video clip or slide show is usually used in many special events as a way of walking down memory lane and serves well to reinforce the nostalgic theme. 

The Petronas TVC successfully constructs through the use of montage style editing, a recollection of a past that provides a sense of collectivity born from a common past filled with similar events and imagery that most viewers would be able to relate to. 

NOSTALGIA: TRANSCIENCE OF LIFE
In discussing the subtheme of the transience of life as part of the theme of nostalgia, we analyse the element of plot and diagetic text as illustrated in shots 4, 48, 50, 51, 52 and 55 in Sytagm Table 2. 

	Scene 1

 Shot 4
	Scene 7

Shot 48
	Scene 7 

Shot 50
	Scene 7

 Shot 51
	Scene 8 

Shot 52
	Scene 8 

Shot 55
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Syntagm Table 2 Nostalgia: Transience of life

PLOT (DIAGESIS LEVEL). The analysis in this section focuses on the literary element of plot and its significance to the issue of transience of life and the overall theme of nostalgia. In this section I discuss how death in the plot functions in creating awareness on the transience of life.
      Death has been used with great success as a dramatic device for the characters in the text world to reflect on what was good about their lives and bring about renewed appreciation of the good times that were shared. When the news of the death of one friend is learned in shots 48-51 the nostalgic emotions the death creates is reflected in the following shots. Following a close shot of the grief-stricken Rokiah in shot 51, in shot 52, the camera pans upwards towards the heavens, revealing the bright sun rays and fluffy clouds. Shot 52 is followed once again by flashback images (shots 53-55) of the characters’ childhood as shown earlier in shots 2-4. The shots are used as visual manifestations of Rokiah’s thoughts and mental images as she reminisces on her friend and their relationship. The news of Letchumy’s death and the loss that it represents triggers the almost natural need to reflect on the “good times” which can now never return. What are left are only the memories and mental images of the good times and a renewed appreciation for life and its fleeting moments. 

        A death in the plot of the TVC plays a big part in triggering reflections on the transient nature of life. Although a death does take place as part of the plot in storyline, it is dealt with in a very implicit manner in the plot. The death that occurs is of one of the protagonists, Letchumy, the Indian lady. While the subject of her death has a significant influence in the storyline and and message of the text, the entire TVC is devoid of any visual depiction of death. 

          There is no visual depiction of the death occurring, or of the dead person or of a funeral or cemetery or of any final rites or rituals associated with death. There is only the verbalised mention of the death that had occurred but even that mention is not made audible to viewers who could only guess the content of the sombre toned verbal exchanges between the characters through the movements of their lips and grim facial expressions (see shots 48 and 51). The use of an instrumental music track throughout the entire TVC resulted in a silent film sort of style that blocked out all other sounds and talk that occurred in the scenes. As a results, even the very few scenes that showed conversations taking place between characters forced viewers to rely on lip movements, facial expressions and body language as a means of keeping up with the plot. 

      The producers of the TVC rely quite heavily on the deduction skills of the viewers as means of dealing with the subject of death as part of the plot. The knowledge that a death has occurred is only available to the viewer through the facial expressions and body language of Rokiah and Letchumy’s husband seen in shots 48, 50 and 51. Viewers learn about Letchumy’s death at the same time as Rokiah but in a less direct way.

            In Scene 7, when two men, Letchumy’s husband and son come to visit, Rokiah asks them, “Where is Letchumy”? This question, although verbalised, is not audible to the viewers. Only the movements of her lips which are visible to the viewers allow them to lip read and make assumptions that she is enquiring after her friend. At this point, the facial expression of Letchumy’s husband (shot 48) turns grim and sorrowful and he replies to Rokiah’s question. Rokiah is seen to be completely shocked by this news and break down in tears. Her shoulders sag and she stoops to the point of falling (seen in shots 50 and 51) and is supported by her son, indicating her extreme grief. These physical manifestations of grief and sorrow by the characters seem to allude to the viewer that Letchumy had died.  

          The news of the death is shocking to Rokiah as it closes any opportunities for a possible reconciliation between her and Letchumy. The death reminds her of the transient nature of life and the fragility of relationships with loved ones. Consequently, it triggers nostalgia in Rokiah who begins to reflect on the past experiences with Letchumy as evident in the flashback scene, Scene 8. 
PLOT (MALAYSIAN SOCIO-CULTURAL LEVEL). The subject matter of death in the context of Malaysia is considered taboo by many of the cultural communities. According to Waller and Fam (2000:13), "death is a bad omen in Malaysia and not something one should glorify”. Although a natural, inevitable part of life, death still remains a taboo in Malaysia and discussion or depictions of death is still considered offensive by many cultures. Thus it is unsurprising that the producers of the TVC chose to deal with the subject of death in a very subtle and indirect manner. 

          In the context of Malaysia the producers use death to signify finality, loss and regret in relation to the relationships that Malaysian of different races have with each other. Death is used as a foreshadowing element of what may happen to the nation if race relations are not taken seriously. The death of the character in TVC and the regrets felt as a can taken into the contextual level to represent the decline in healthy relationships among Malaysians of different racial backgrounds which forms the backbone of Malaysia. 

           The reason behind the conception of this TVC is the fear that inter-racial relations are on the decline. Inter-racial friendships are becoming extinct and distrust grows among Malaysians as a result of politically charged disagreements. Race based politics which have been unable to solve the socio-economic imbalance even after 59 years after Independence have created resentments between minority and majority ethnic groups. Like life, a harmonious relationship between the different ethnic groups in Malaysia is fragile. It is a result of decades of cooperation, tolerance and compromise, cultivated by all the different ethnic communities for the good of the nation. This relationship is to be valued, appreciated and protected from factors that can threaten and break it. The “death” of harmonious race relations can only bring unhappiness and regret to Malaysia as seen during the violent May 13 clashes in 1969 and the more recent ethnic clashes in Kampung Medan, Selangor which caused 6 lives. The ethnic clashes of 1969, especially, caused so many deaths and resulted in the total breakdown of social order now only serves to remind Malaysians of fragility race relations in Malaysia and the dire consequences that follow if these relations are not harmonious.
           In using death which symbolise loss and finality and by highlighting the consequences that follow the permanent loss of something which is precious, the producers of this TVC hope to remind Malaysians to cherish the peace and harmonious conditions of the country to avoid bearing the negative consequences if the peace is lost.  

DIAGETIC TEXT (DIAGESIS LEVEL). The diagetic text plays an important role in establishing the message and theme of the TVC and ensures that viewers leave with the intended impression of TVC. The use of linguistic modes in this TVC is limited. Images are preferred over language as the rhetorical device for this TVC. The TVC is devoid of any audible verbalised linguistic mode.  With the exception of two diagetic texts that appear at the beginning and the end of the TVC, the TVC is devoid of any other audible or visible linguistic elements, either written or spoken. 

In this section, I analyse and discuss the diagetic texts present within the TVC for their role in communicating the transience of life in relation to the nostalgia theme. The two diagetic texts that appear in the text are diagetic text 1, 31st August 1957 which appears in scene 1 (Shots 2, 3 & 4) and diagetic text 2, When you remember the day, don’t the feeling, which only appears at the end in the final scene (shot 55).

Diagetic text 1 (31st August 1957), seen in shot 4, establishes the context of the TVC world by locating it within a specific time frame. It offers up information on the scene, locating it within a specific decade and point in time allowing the viewers to gauge the following decades depicted in the TVC. Locating the scene within an actual date in time also increases the reality factor of the text making it seem less like a TVC and more like a documentary or home video and consequently more appealing. Providing a realistic impression of the text world is important for the text to achieve its goal of eliciting viewers’ nostalgic reflections of their own past. Diagetic text 1 therefore performs the very important function of pointing to the specific time in past i.e. “The Day” that the producers want the people to remember and reflect on.  




      The TVC’s emphasis on the importance of reflecting on the past and its virtues is further reinforced by diagetic text 2 that appears in shot 55 which tells the reader, “When You Remember the Day, don’t forget the feeling”. While diagetic text 1 served more like a factual statement which offered up information for viewers to absorb and make note of, diagetic text is more interactive and makes direct a demand to the viewers. 
Diagetic text 2 (When you remember the day, don’t forget the feeling) allows for the TVC to interact directly make and demand to the viewer. 
The TVC’s strong emphasis on reflecting on the past as a lesson for the present and future is evident through the imperative form of diagetic text 2. Diagetic 2 text urges viewers to mentally transport themselves back in time and to reflect on the feelings and emotions and experiences that they had in the past. The diagetic text read in context of the general plot suggests a positive association of the past and implies that the past is something that the viewers will recollect fondly and appreciatively. In doing this, the producers of the TVC make a general assumption on behalf of the viewer that the past was happy and positive and everyone who reflects on it will be empowered by it. This assumption is made based on the knowledge about reminiscence, that the ‘one important characteristic of nostalgia is the filtering of negative information— the past is almost always remembered as better or happier than it probably was (Davis 1979)’  ADDIN EN.CITE 
(Havlena & Holak, 1991:328)
. The linguistic modes employed through the use of diagetic texts play an important part in reinforcing the theme of nostalgia in the TVC. 
DIAGETIC TEXT (MALAYSIAN SOCIO-CULTURAL LEVEL). Viewed in context, the diagetic texts in this TVC play an important role in connecting Malaysian viewers of the TVC with the characters in the TVC. The date, 31st August 1957 is a significant one to all Malaysians as it marks the day when Independence was declared in Malaysia. It is a day that marks the birth of the country as one independent of colonial powers. Unlike cultural and religious festivals such as Eid or Deepavali which are only celebrated by specific cultural communities, Independence Day is celebrated by all Malaysians. 
For Malaysians who were around in 1957, the date is even more significant as they will be able to remember their own specific experiences of the day in comparison to what the TVC depicted. Many would have been young school children like the ones in the TVC and these similarities would have forged a connection between them and the world of the text as it would have reminded them of their own childhood, school days and the friends they had. Thus the date that makes up diagetic text 1 is one that connotes joy, pride, hope, peace and gratitude. The diagetic text brands the scene that it appears in as one which is full of happiness and positivity. Merdeka Day, 31st August is a day associated with all things good and the producers use this date to attach positive associations for the scene in the TVC. 

Therefore, diagetic text 2 works only because of the significance diagetic text 1 to the Malaysian viewers. It reads, “When you remember the day, don’t forget the feeling”. “the day” refers to 31st August 1957, the day when all citizens of the nation came together to celebrate the country’s independence, a day which brought such joy, hope and promise to everyone who called Malaysia home. It was a day that was a result of the struggles of all Malaysians, who united to obtain independence from the British in a peaceful manner without any violence or bloodshed unlike other colonies. Thus diagetic text 2 reminds Malaysians to never forget the significance of Independence Day and what it meant and still means to the Malaysia and her people.

CONCLUSION

In this paper, we have analysed nostalgia in a Malaysian TVC using the multimodal analytical approach.We identified various multimodal elements including colour, narrative structure, style of editing, plot and diagetic text that reinforce the theme of nostalgia in the TVC. Through the analysis we have also discussed the meanings that the different multimodal elements have within the context of the TVC and in reference to the socio-cultural context of multicultural Malaysia. The analysis has revealed how the use of images, memories, experiences and values in the TVC appeal to a personal and/or national consciousness and is able to evoke a sense of collective nostalgia in a group of diverse Malaysian audience. This includes the use of the nationally significant dates such as 31st of August 1957 and personal/universal experiences such as childhood friendships, birthday, weddings and death to evoke a collective nostalgic experience in viewers of diverse ethnic and religious backgrounds. The use of happy childhood images like the ones found in the PETRONAS TVC is an extremely effective strategy to evoke positive nostalgic sentiments in viewers as revealed in Mohammad, Chong and Muhammad (2015). This study has revealed how nostalgic advertising in a multicultural context such as Malaysia transcend ethnic and religious background by evoking a sense of collective nostalgia in its viewers through the use of national and universal symbols, values and memories rather than communal on
es. 
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