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ABSTRACT
The aim of this study is to identify the relationship between attitude towards desire in choosing the entrepreneurial career among the Indian undergraduates at the higher learning institutions around Bangi area. A total of 315 Indian undergraduates from Universiti Kebangsaan Malaysia, Universiti Tenaga Nasional and Infrastructure University Kuala Lumpur were selected as  sample for this study. This is a quantitative approach based study, where a set of questionnaire was distributed to the respondents through online. The findings of this study show that attitude and desire are highly correlative towards the entrepreneurial career selection among the respondents. The findings also indicate the importance of the entrepreneurship education in formation of  students’ attitude towards entrepreneurship, where the formation of  attitude can be done through entrepreneurship education, which should be started from  primary school, developed during secondary school and enhanced at the higher learning institutions as well as the implementations of entrepreneurship development programs by government and private agencies in order to foster the interest among the Indian students and increase the number of successful Indian entrepreneurs, who are resilient and competitive at the global level.
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ABSTRAK
Tujuan kajian ini adalah untuk mengenal pasti hubungan antara sikap terhadap keinginan dalam pemilihan kerjaya keusahawanan dalam kalangan prasiswazah India di institut pengajian tinggi sekitar kawasan Bangi. Sejumlah 315 prasiswazah berbangsa India dari Universiti Kebangsaan Malaysia, Universiti Tenaga Nasional dan Infrastructure University Kuala Lumpur, telah dipilih sebagai sampel kajian ini. Kajian ini merupakan kajian berbentuk kuantitatif di mana, satu set soal selidik telah diedarkan kepada responden menerusi atas talian. Dapatan kajian ini menunjukkan, sikap mempunyai hubungan yang kuat terhadap keinginan dalam pemilihan kerjaya keusahawanan dalam kalangan responden. Dapatan kajian ini turut menitikberatkan kepentingan pendidikan keusahawanan dalam membentuk sikap keusahawanan dalam diri pelajar di mana, pembentukan ini harus bermula di sekolah rendah, dikembangkan di sekolah menengah dan dimantapkan di peringkat institut pengajian tinggi. Di samping itu, program pembangunan keusahawanan turut dilaksanakan oleh pihak kerajaan mahupun swasta supaya dapat meningkatkan minat dalam kalangan pelajar berbangsa India dan seterusnya meningkatkan bilangan usahawan India yang berjaya, yang berdaya tahan dan berdaya saing di peringkat global.

Kata kunci: Sikap, keinginan, keusahawanan dan prasiswazah India
INTRODUCTION
Entrepreneurship has become the biggest contributor to the economic development of a country in this 21st century. In Malaysia, this field was established since the Malacca Malay Royal Era and barter system was the most important business activity that has been practiced by the people over there (Norasmah & Sumathy 2011). However, this area has yet to be a career choice especially among Indian graduates in Malaysia (Norasmah et al. 2006; Md Nor et al. 2006) because the number of Indian students participating in this field has not been good enough(Hoe 2006; Norasmah et al. 2006).This is due to the negative perceptions of graduates in the career prospect in the  field of entrepreneurship, though this career is appreciated and noble in the religion of Islam (Abu Bakar & Muhammad Shukri 2005; Mohd Yusop et al. 2003). This situation is apparent when most of them consider this career as a second or last option and causing many graduates to be not interested to venture into this field (Hoe 2006; Norasmah 2005), where in a study conducted among students of Universiti Utara Malaysia in 2000, just 0.4 percent of graduates were found doing business (Mohd Salleh et al. 2002b; Zolkafli et al. 2004).
Meanwhile, the failure of Indian graduates to exhibit a positive attitude towards entrepreneurship (The Star 2011) also causes them to not see opportunities in this field (Collin et al. 2004; Isaac et al. 2006; Mohd Murray Hunter et al. 2006; Morshidi et al. 2008). This situation can be seen when the Government implemented various programmes and entrepreneurial activities to attract more Malaysians to venture into this field, such as the graduate entrepreneur Scheme. However, the effort failed because the involvement of graduates is still at unsatisfactory level (Hoe 2006).
Thus, Ishak et al. (2006), Maznah et al. (2006), Nor Aishah (2005), Norasmah et al. (2006) and Salmah (2006) states that institutions of higher learning institution should play an important role in entrepreneurship education programmes in developing an entrepreneurial attitude towards career selection. According to Kamariah et al. (2004), cultivation of attitude and desire at the higher education institutions is very important so that students choose a career in entrepreneurship, as well as to strengthen economic growth and providing job opportunities in the country. Therefore, students who possess the knowledge and entrepreneurial skills are able to give confidence to them to venture into entrepreneurship field as a career (Zaidatol 2007).
The Purpose of the Study
The purpose of this study is to provide exposure to the Indian students on the importance of entrepreneurship as a best career choice, following  the increase of graduate unemployment issue each year (Salmah 2006) especially among Indian graduates where, this issue can be resolved through disclosure of entrepreneurial education in higher education institutions (Ishak et al. 2006; Mohd Salleh et al. 2005) so that, this disclosure will enhance the confidence of graduates to build their own career, particularly in the field of entrepreneurship. Moreover, contributions from graduate entrepreneurs to the country's development can realize Malaysia to become a developed country in year 2020 (Salmah 2006). This situation only can be achieved when the graduate entrepreneurs have the knowledge, ability and have the capacity to be independent, resilient, and competitive in conducting of their business.

Objective of the Study
The objective of this study is to identify the relationship of attitude towards the desire in choosing the entrepreneurial career of Indian Undergraduates in higher learning institutions at Bangi.

Conceptual Framework Study

A conceptual framework was built as a guide in implementing this study  based on psychological-economic models of Davidson (1995) and Theory of planned behaviour (Ajzen 1991) where, the entrepreneurial attitude towards career can predict the level of desire to form the attitude on entrepreneurial career selection (Ab. Aziz Zakaria 2004; Ajzen, 1991; Davidson 1995; Krueger, Brazeal 1994; Kruegar et al. 2000; Mohd Salleh et al. 2005; Tonglet et al. t.th.), because it is part of the personality that refers to a group of features that make unique individuals (Riker &Brisbane 1997). In the meantime, two variables which are attitude was used to measure the desire towards entrepreneurial career. The conceptual framework for this study is as below:



Research framework:
Adapted from the theory of planned behaviour Ajzen (1991) and harnessed with the theory of career selection Holland (1973).
LITERATURE REVIEW

The Definition of Entrepreneur and Entrepreneurship

The definition of entrepreneur was presented from various angles and disciplines. Bygrave (1997), Kirzner (1979) and Abdul Aziz (2009) refers to  entrepreneurs as  individuals that are able to  see business opportunities that are not noticed by other people (Druker 1985), as well as taking risks (Wickham 2004; Boschee & McClury 2003; Norasmah & Salmah 2011; Hisrich et al. 2008; Druker 1985) by starting the business, with the purpose of providing satisfaction to customers (Norasmah & Salmah 2011).
In addition, Shefsky (1994) also highlighted that  entrepreneur is a person who steps in to the business environment regardless of running any form of business as well continuously compete to strengthen his or her business. Meanwhile, Nor Aishah (2002), defines  entrepreneurs as an individual who are successful in establishing and managing a business. According to her, the main goal of entrepreneurs is to achieve the success of making a profit and also contribute to the development of the country. Moreover, Boschee and McClury (2003) states that an entrepreneur is a person who sets out to organize, manage and take business risks and  entrepreneurs is also an individual who explore new business by taking risks, with a return of profits and also the development of the business.
Besides that, Norasmah et al. (2009), highlight that entrepreneurs are individuals who have  certain skills in order to carry out their business without any problems. In addition, the entrepreneur is also a person who can understand the success as a self-employed career with own efforts as well as to generate their own income (Norasmah & Salmah 2011) and individuals whom are able to identify and take advantage of the economic changes, providing finance, responsible and risk takers and etc. (Jasiman 2005). An  entrepreneur is an individual responsible for setting up a business that they are  interested in. According to Hapzarizal (2012), entrepreneur definition can be seen through few perspectives.  In terms of  economy, the entrepreneur is a person who combines resources, labor, materials and other assets to a better combination and also adding value to the combination and also introduces an innovation, changes or a new way in the market.
In addition, from the point of psychology, entrepreneurs are seen as the emergence of an individual due to compulsion or power, the will to achieve something, out of one's control and others again. Thus, in terms of the business corner, the businessman is seen through two perspectives, namely positive and negative, where positive perspectives show entrepreneurs are associate, resource requirements, the customer or a person who create wealth to others while, the perspective of negative states that, entrepreneurs are threats, aggressive competitor to a business (Siti Hawa 2009).
In addition,  Hutt (1994), defines entrepreneurship as  the process of entering and managing own business by having the character, attitudes and interest to work on his own, in which he indirectly stimulate someone to make their career as lifelong entrepreneurs. Unlike  Hisrich dan Peters (1995), Hisrich dan Peters (1998), Hisrich dan Peters (2002), which states that entrepreneur, is a process in creating something new and valuable. According to them, entrepreneurship is the process of producing something new, allocating the time and effort required, bear the financial risk, psychological risk and social risks as well as rewards through the efforts in the form of finance, personal satisfaction and freedom (Baryojai, 2000; Hisrich et al. 2008).
Meanwhile, according to Zaidatol & Abdullah Salleh (2009), entrepreneurship in accordance with the Islamic perspective is a job undertaken by someone in a business by producing a certain product or provide a service for obtaining halal sustenance or not contrary to the ‘Syariah’ law and it is also referred to as the effort in enhancing the lucrative returns, create new markets and find new customers for businesses (Drucker 1986) and Natifah (2006) define entrepreneurship as an agent who buys production equipment to produce goods which could  be marketed where, this process involves the elements of speculation and risks. According to him, entrepreneurship is seen as the small economy risk taker and innovation as the core activity of entrepreneurship. However, Zaidatol & Hisyamuddin (2010) says, entrepreneurship is the way how an entrepreneur has conducted his business and those tasks that are being done by them to acquire wealth through the approach.
By such matter, based on the above views, it can be concluded that, entrepreneurs are individuals who often see the surrounding problems as an opportunity via it (Ravi & Nor Aishah 2015). Hence, every individual has the opportunity to become entrepreneurs, but this depends on the willingness of individuals to face the challenges of the business, taking risks and having the creativity and innovation that are high in order to achieve success in business endeavor. Meanwhile, entrepreneurship is a method used by someone to handle their business with the intention of making a profit, as well as to achieve desired objectives. By doing so, this situation will not only benefit yourselves, but also to others through new job opportunities as well as the economic development of the country.
Entrepreneurial Career Selection

According to Gartner (1988), entrepreneurial career selection is one of the actions that identify entrepreneurs as one of human behavior that is associated with the formation of the organization, in which Gartner (1988) has highlighted that a behavioral approach is more suitable for use in the study of the entrepreneurial phenomenon compared to the traits approach. Based on studies carried out by Luthje and Franke (2002) and Peterman and Franke (2002), early exposure to entrepreneurship field has driven attitude, personality and an individual's level of desire in determining behavior formation in choosing an entrepreneurial career.

Ab. Aziz and Zakaria (2004) highlight that entrepreneur career selection is often influenced by the attitude and perception on themselves where, the entrepreneur's success is dependent on the degree to which conduct taken by their effect on such action and according to Druker (1985),  an individual who would like to venture into entrepreneurship is a process behavior of combined factors of innovation, which is better known as the entrepreneurial factor. Where, this situation is due to an entrepreneur who always strives to find the change which can be an opportunity to them, although it has its own risks.
Besides that, the study conducted by Whynes and Ennew (1999), able to conduct the same attitude of entrepreneurial motivation because it can increase efficiency, exploit new market opportunities and improve value for money, as well as original innovation are some of the behaviors to motivate an entrepreneur. In the meantime, the study conducted by Mair (2002) and Brown and Hanlon (2004) states that the aspects of management of an organization has an interest in forming entrepreneurial behavior, where social-political support and facilities to get source can stimulate entrepreneurial behavior.
Therefore, the entrepreneurial career selection includes in the entrepreneurial process (Bryant, 2006; Hisrich et al. (2008). Thus, the concept of entrepreneurial career selection is one aspect that can define  entrepreneurship (Bryant, 2006).

The Level of Entrepreneurial Desire

Ajzen (1991), Hisrich et al. (2008) and Krueger et al. (2000) defines the behavior of an entrepreneurial career selection as one of the entrepreneurial actions that could expect its formation through the level of desire that act as a means of facilitating understanding of actions taken by humans. According to Katz (1992) an individual acting to become an entrepreneur will begin with their desire because it has deep impact, and will normally determine the entrepreneurial behaviors such as self-employed and creating new ventures. It was found that,  the stronger the levels of desire, then the higher the opportunity to venture into entrepreneurship as a career field (Hisrich et al. 2008). According to him, the level of desire includes motivational factors that influence the behavior displayed based on how people try and take various measures planned for presenting a particular behaviors.
In addition, past research conducted by Azjen (1991), Krueger (1993), Krueger et al. (2000) shows that the level of desire  is identified as the best method of fortune-telling as planned behaviors through certain specific attitude. In addition, studies on the level of entrepreneurial desire have been associated with attitude in choosing self-employment sector as a career choice (Douglas All 2002; Autio et al. 1997; Kuratko Welsh 1994). According to Bird (1989) attitude and entrepreneurial behavior allow the creation of new ventures or added value to existing ventures and there are various ways people enter into entrepreneurial careers either through optional or replacement. Thus, Bird (1989) also state that entrepreneurs who enter entrepreneurship career fields with different goals, admissions and insistence on difference in strategy and it affects the shape of the career experience faced by the entrepreneur. By such an attitude is the best predictor to the level of entrepreneurial desire.
Attitude towards Entrepreneurial Career

AB. Aziz and Zakaria (2004); Bird (1988), Gartner (1988) and Mohd Salleh et al. (2005) state that  attitude is one of the important factors in determining the success of individuals in this field. This is due to the entrepreneurial career selection process  involve the individual itself, namely their attitude to decide who would like to become involved or not, is based on the individual's positive attitude toward entrepreneurship (Nandram Samson 2006).Thus, Kuratko and Hudgetts (2004) convey  attitude as the best alternative to affect the entrepreneurial process in person with lack of reason and weaknesses in personality characteristics or demographic factors identified in previous studies. In the meantime, Robinson et al. (1991) found that attitude can be taken into account as a dynamic linkage because individuals linked to the object of the attitude, changing from time to time, because  attitude is the best approach to forecast the level of desire (Krueger, Carsmad 1997; Robinson et al. 1991a; 1991b).
Moreover, entrepreneurs are said to choose the special features that can differentiate them from others (Mohd Salleh et al. 2005) and entry processes into entrepreneurial careers are very unique and hard to come by in other careers because it involves decision making process to start and continue their efforts as an entrepreneur (Bird 1989).
Thus, according to Mohd Salleh et al. (2005),  attitude is one element in  personality that is important for determining success of the entrepreneur ventures which can be strengthened with attitude cognitive and emotional components that lead to the formation of the behavior that has the purpose of the action tendency component (Opperheim 2000), where attitude can exist separately in an individual but interconnected with other components in the self of an individual. 
Generally,  attitude is feeling stimulated against an individual who is either an individual object at the start or do not form the object of faith (Fishbein & Ajzen1975) and the combination between thoughts and feelings towards themselves and others who influence the actions to be taken in the selection of an entrepreneurial career (Ab. Aziz Zakaria 2004).

METHODOLOGY

In this study, researchers have used a quantitative approach as the main approach to this study. Meanwhile, the process of data collection is made through sending the questionnaire via “Google form”. In addition; the population for this study are  Indian undergraduates from Universiti Kebangsaan Malaysia (UKM), Infrastructure University Kuala Lumpur (IUKL) and Universiti Tenaga Nasional (UNITEN). Thus, the random sampling techniques were used based on the recommendations by Krejcie dan Morgan (1970) in Chua (2011) that is 315 respondents. The collected data were processed and analysed using statistical package for social science (SPSS) version 11.5.Therefore, quantitative studies and the circulation of a questionnaire is the main method in studying the relationship between attitudes towards desire in choosing the entrepreneurial career.

FINDINGS AND DISCUSSION

Attitude Profile Towards Entrepreneurship Career

Table 1: Mean and Standard Deviation of Attitudes Towards Entrepreneurship
	Attitude Component
	Mean
	Standard Deviation
	Level

	I feel great satisfaction when my work is the best
	3.43
	1.63
	High

	I never postpone important things to a suitable time
	3.15
	1.41
	High

	I believe that  strong results are important in determining the success of a business.
	3.60
	1.36
	High

	I believe it is important to analyse your self-weaknesses about important matters.
	3.90
	1.29
	High

	I often sacrifice personal comfort for the benefit of good opportunities.
	4.10
	.95
	High

	I carry out any working earnestly and as soon as possible to achieve in order to reach the targets set
	3.97
	.92
	High

	I carry out a business  earnestly and meticulously to get the best out of my job.
	4.09
	.98
	High

	I feel proud when good work on projects that I run.
	4.26
	.67
	High

	I feel proud to see the results that have been achieved in the activities of my business.
	4.00
	.91
	High

	I always make sure that any task given will be accomplished properly.
	4.29
	.64
	High

	I carry things that are meaningful when doing daily work.
	4.14
	.77
	High

	I feel satisfied when I have to work hard to develop myself.
	4.27
	.81
	High

	I could be satisfied  from the efforts that I have to run.
	4.37
	.59
	High

	I always work hard to make myself the best in my field.
	4.27
	.82
	High

	The Overall Score for  Attitude
	3.99
	.59
	High


Based on the above table, the highest mean is 4.37, meanwhile the lowest is 3.15. The overall score is 3.99. Findings in this  part explain that the participants have high level of attitude to choose entrepreneurship as a career. This situation shows that they are confident in their decision to go into this field. In the meantime, this finding is also consistent with the views of Mohd Salleh et al. (2005), which states all things happening in the life of an individual is not only dependent on their fate, but it depends on the actions and behavior of their own.

Such beliefs are believed to motivate them in  choosing whether or not  to venture into entrepreneurship. Meanwhile, Mohd Noor and Mohammad Basir (2009), Linan et al. (2011) and Zanariah et al. (2010) mentioned that attitude is an important element to determine the desire towards entrepreneurship in a person. Meanwhile, Ertuna and Gurel (2011), Rosli et al. (2007), Abdul Aziz and Zakaria (2004),Bird (1988), Mohd Salleh et al. (2005), Nandranand Samson (2006), Joo and Venkataraman (2006) also mentioned that  attitude and desire towards entrepreneurship have  significant relationship and play an important role among students in choosing and determine the success of a business.

The Level of Desire towards Choosing the Entrepreneurial Career.

Table 2: Mean and standard deviation for the level of Desire towards entrepreneurship.
	Desire Level
	Mean
	Standard deviation
	Level of the score interpretation

	I'm interested in doing business.
	3.67
	1.12
	High

	My main goal is to become an entrepreneur.
	3.63
	1.14
	High

	I am willing to do anything to become an entrepreneur.
	3.42
	1.13
	High

	Like to engage in business activities that are patterned.
	3.56
	1.00
	High

	Prefer to sell to get more pocket money.
	3.83
	1.02
	High

	Like to participate in the development of entrepreneurship such as seminars, workshops and entrepreneurship training.
	3.55
	1.05
	High

	Fun to talk with colleagues about business issues.
	3.60
	1.02
	High

	Among the career options available, I am willing to venture into any field of becoming an entrepreneur.
	3.79
	1.02
	High

	Like entrepreneurship courses.
	3.83
	1.13
	High

	A sense of entrepreneurship in line with my interests.
	3.50
	1.09
	High

	Like finding a variety of business-related information in their leisure time.
	3.73
	1.02
	High

	I am less interested in starting a new business.
	3.61
	1.15
	High

	I am determined to carry on a business in the future.
	3.74
	1.04
	High

	I would like to start a business if given the opportunity and the resources required.
	3.63
	1.11
	High

	I will work hard to start and operate my business.
	3.59
	1.09
	High

	Total score for the level of desire
	3.65
	0.84
	High


Based on table 2, the findings of this study show that the Indian undergraduates in Bangi have a high level of desire in developing entrepreneurial career selection behavior; because each item has a mean score of between 3.42 and 3.83 and the total score for the level of desire is 3.65 (high). The findings of this study show that the respondents have high   entrepreneurial desire level  because of the attitude  within themselves.
This situation is in line with the theory of planned behavior by Azjen (1991) which have highlighted that the level of desire is a result of the attitude of an individual and to be decisive to the determination immediately to behavior. Thus, a high level of desire was difficult to anticipate and to ensure that the Indian undergraduates will choose entrepreneurship as a career. This is due to the different human factors that  often make it difficult for an individual to determine whether or not to choose  entrepreneurship  simply based on the level of mere desire.

Thus, this process requires various other factors, much in moving their behavior towards entrepreneurial career selection as a positive attitude. This situation is in accordance with the opinion of Nandram and Samson (2006), Halimah and Norfadhilah (2010), Choo and Wang (2006) and Sidek (2006) in which, the decision to venture into entrepreneurship is very closely linked to a positive attitude towards entrepreneurship and also various other factors that motivate Indian undergraduates in Bangi to venture into this career, in order for them to overcome their problem and obtain the profits for a better life.
Furthermore, Hisrich et al. (2008) addressed that  the level of desire in an individual's self, acts as a motivational factor, as well as to determine the form of planned behaviors such as choosing entrepreneurship as a career (Kim 1997). According to him, the stronger one's level of desire, the stronger the implementation of such behavior. In addition, Davidson (1995), Hisrich and Peters (1998), Henderson and Robertson (2000), Kuratko and Hodgetts (2004), Shane (2003), Zaidatol Akmaliah (2007), Van Praagand Van Ophem (1995) and Bird (1989) state that a high level of desire is required to induce individual decision to become an entrepreneur in order to have a better life and also for the increment in a country’s economy.
In addition, Krueger et al. (2000), Kovereid (1996b), Quince and Whittaker (2003), (2004) and Sequiera Scholten et al. (2004) proved that, the level of entrepreneurial desire does not affect directly to select or make up the entrepreneurial ventures because it is influenced by other factors which are not composed of demographic factors. Therefore, the level of desire just acts as a catalyst or an intermediary in predicting individual action in determining the selection of  entrepreneurial. 

Analysis of the Relationship between Attitudes and the Levels of Desire towards Entrepreneurship
Table 3: Relationship of the Attitudes towards Desire in Entrepreneurship
	Variable
	r
	Sig.
	The Level Of Strength 

	Attitudes
	.510
	.000
	Strong


Significant level at 0.05

Table 3 shows the relationship between attitude and the level of desire towards entrepreneurship in which, the value of the correlation (r = 0.510) and the level of significance is 0.00 less than 0.05. In the meantime, the attitude of the Indian undergraduates in Bangi has been highlighting its contribution on the entrepreneurial desire level, where it is accounted for 51.0 percent in developing entrepreneurial career selection among them. Therefore, it can be said that the Indian undergraduates' attitude is positive towards the entrepreneurial career, because of the value and trust in this field has changed. This change has an impact on the notion of them to produce a more positive attitude and lead to an increase in the level of desire towards forming entrepreneurial career selection. This is due to the result of the input they receive through entrepreneurship course.
Therefore, this situation can be explained and reinforced through the findings of studies by Zaidatol (2007), Rasheed (2001), Collin et al. (2004), Krueger, and Brazeal (1994), Mohd Salleh et al. (2005), Douglas (1999), Nandram and Samson (2006), that a positive attitude towards entrepreneurship through entrepreneurship education emerged formally or even informally so that certain individuals can be involved in this field. Therefore, this study has proven that  attitude is the most important factor in influencing the decision of Indian undergraduates in choosing entrepreneurial career, as it has been proved through their perception and thus produce a high level of desire to the entrepreneurial career.
IMPLICATIONS AND CONCLUSIONS

Some implications have been identified after carrying out this study, especially to entrepreneurial education programmes that have been well underway until now where entrepreneurship education should be implemented since from primary school, developed in the secondary school and enhanced at the higher learning institutions, as it is an on-going basis so that it can foster the interest of the younger generation to choose this field as their career because the process of branching out  will take a long time (Sweeney 1997; Fujisaki et al. 2000).
Therefore, the entrepreneurship development programme should be planned properly and thoroughly by the related government and non-government agencies so that the number of Indian entrepreneurs can be improved and they are capable of resilient and competitive in the global market (Rasheed restaurant 2001; Hytti O'Gorman 2004; Leith Harrison 1999). 
In conclusion, this study has shown that the Indian undergraduates in Bangi have a positive attitude and a high level of desire for entrepreneurial careers. Therefore, the opportunity for these participants to choose entrepreneurship career is enormous. Thus, to ensure this intention is achieved, the emphasis on entrepreneurship education should be given to our education system so that it can produce competent human capital, creative and innovative which enables Malaysia continues to grow.
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