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gbstract: Social media has become a communication tool that supports inclusivity Se.that
people with disabilities can use it to convey various messages to the audience. The
@jerzrziferrza.fa!ie_}&‘r;vum is one of the deaf Social Media Influencers (SMI) who utilizes
TikTok Svsial media to deliver various educational content about sign language. As a person
who has difficulty commun@ating verbally, @ jennifernatalie_ can build relatively good
engagement with followers. The purpose of this research is to analyze the communication
strategf@of @ jennifernatalie_ in delivering sign language education through TikTok\mﬂaf
media. The method used in this research is content analysis with a qualitative approach. The
research data was obiained by analyzing the content of short videos on TikTok
@ jennifernatalie_ and supported by literature studies from several !irerm:zre.erez'evwzr to the
research mpic.\ﬂm results showed that @jemmamlfef has a certain ‘communication
strategy in delivering sign language education to TikTok 3ocial media audiences. As a sign
language education communicator, @jennifernatalie_ not only conveys the material
independently but also often invites her child as a communicator. In terms of message
packaging, @jennifernatalie_ uses various features on TikTok So~that closed captions can be
displayed to help understand the sign language she conveys. In terms of audierszt
@ jennifernatalie_ not only targets people with disabilities but also the whole society. Beside!
using TikTok asthe main media to educate sign language, @jennifernatalie_ uses Instagram
and YouTube as supporting media. These various things show that @jennifernatalie_ has
qualified abilities as a social media'influencer.
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Introduction

Apart from serving as a comrffinication tool, social media facilitates the dissemination of
diverse educational content to its audience. Gitnux (2023) reported that approximately 1.25
billion people access educational material on Facebook monthly. Additionally, Intelligent
(2023) surveyed 1000 students across various countries, revealing that 51% use TikTok to aid
in completing academic assignments. Educational cofggnt on social media spans beyond
academia, encompassing topics like financial literacy (Hidayat et al., 2023), digital literacy
(Rahardaya & Irwansyah, 2021), and health education (Bintang et al., 2022). This medium is
effective due to its visual and versatile nature (Sharma & Sharma, 2021), allowing various
stakeholders to optimize its educational potential for easy information access.
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Social media influencers (SMIs), such as Riya Agrawal and Victoria, are instrumental in
delivering educational content on platforms like lnstagram.\l‘kanina (2023) analyzed how they
educate about conditions like vitiligo through informational posts, emotional support, and
personal expeffences. For instance, @dr.tirta promotes healthy lifestyles with tips on exercise
and nutrition (Bintang et al., 2022), fostering health awareness. During the Covid-19 pandemic,
influencers like @rachelvennya and @awkarin contributed by educating their followers on
hygiene and social distancing, supporting governmental efforts (Annisa etal., 2021). SMIs play
a crucial role not only in endorsing products but also in disseminating educational content that
raises public awareness.

Furthermore, SMIs have proven effective in campaigns promoting health (Kostygina et al.,
2020) and environmental awareness (Okuah et al., 2019) through engaging social media
content. Financial influencers (finfluencers) use platforms like TikTok to educate Generation Z
on financial literacy @der hashtags like #investing (Zhou et al., 2023). Additionally,
influencers focused on family and parenting provide motivational and educational content to
young mothers (Chee et al., 2023), addressing issues often overlooked by mainstream media.

Engagement on social media, encompassing interactions like likes, shares, and comments, is
pivotal in shaping audience perceptions and behaviors (Wisessathorn et al., 2022). SMlIs
generate engagement by fostering emotional connections and social relationships with their
audiences (Ngai et al., 2020), thereby encouraging meaningful interactions and influencing
audience actions.

In conclusion, SMIs wield significant influence in effectively communicating educational
messages on social media, leveraging engagement to foster audience understanding and action.
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gigure 1. TikTok prefile @ jennifernatalie_ ™.
Sumber: ifernatalie_ (2024)

The TikTok ascount @jennifernatalic  Serves as a notableffexample of an| SMI
specializing in educational content oan;ign language and deaf culture. As of March 22,2024,
the account boasts 666,000 followers and 25 million likes (jennifernatalie_, 2024). According
to Ruiz-Gomez's (2019) SMI classification, @jennifernatalie_ falls under the Macro
Influencers category due to her substantial follower count, embodying fame primarily derived
from social media rather than traditional media channels. Achieving social media celebrity
status hinges on the ability to consistently produce engaging and innovative digital content.

A @jennifernatalie_ delivers diverse content related to deafness, including sign
language tutorials, insights into deaf culture, and motivational messages for the deaf
community, as organized in thematic playlists (jennifernatalie_, 2024). Content formats range
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from dance performances to interactive sign language practice sessions and personal
interactions, showcasing versatility and creativity. Notably, @jennifernatalie_ was invited to
speak at the Inclusive Party event, underscoring her adeptness in content creation and
management (Inclusive Indonesia Connection, 2023).

Content creativity plays a pivotal role for SMIs like @jennifernatalie_ in cultivating
audience engagement and maintaining social media prominence (Ruiz-Gomez, 2019). By
curating content that resonates with her identity as a deafindividual—highlightedhbher TikTok
bio as "Mama Deaf" (jennifernatalie_, 2024)—she enhances authenticity and connection with
her audience. Despite challenges in verbal communication, @jennifernatalie_ garners
significant engagement, exemplified by videos receiving millions of views (jennifernatalie_,
2024). This engagement contradicts conventional assumptions about the impact of
communication abilities on SMI engagement, affirming the power of compelling content in
social media interactions (Ngai et al., 2020).

Social media has been used by various parties to educate about sign language used by
deaf people.\Nalalia & Winduwati's (2023) research on the @Nurhildahamid29 account which
provides Indonesian Sign Language (BISINDO) education on TikTok shows that TikTok is an
effective means of providing education for groups of people aged 14-24 years and can also
Ehcourage audiences to learn BISINDO. Rajagukguk et al. (2021) also researched YouTuber
Amanda Farliany's communication strategy in providing Indonesian Sign Languaf
(BISINDO) education. Amanda Farliany's strategy is to convey educational messages by
providing translated texts, using supporting media such as Facebook and Instagram, and
targeting all levels of society as the audience (Rajagukguk et al., 2021). Apart from that,
Faradilla & Purnamasari (2023) researched how TikTok content creator Rezki Achyana
conducted education about BISINDO. According to Faradilla & Purnamasari (2023), TikTok
is an effective medium for educating BISINDO, can be used as a place to express one's heart,
and is also a medium for interaction between deaf and hearing friends. These various studies
show that every sign language education communicator has a strategy for communicating on
social media.

The right strategy is needed to manage communication via digital media so that
maximurﬂcormnunication impact can be obtained. Communication strategy is a concept in
communication science that can be used to analyze communication activities carried out by an
individual. This concept can be interpreted as planning andBlanagement in achicving a
communication goal which is implemented in actions so that it plays an important role in the
success of a program (Romadhan et al., 2019). The communication strategy approach taken to
achieve a goal will be different for each individual because it adapts to the conditions anff)
resources they have (Nayiroh, 2020). Through the importance of communication strategies, it
is necessary to analyze @jennifernatalie_'s social media content management strategy in
conducting sign language education.

The concept of communication strategy is built on two terms, namely strategy and
communication. Strategy refers to planning and management in achieving a goal (Effendy,
2008). Meanwhile, communication is the activity or activity of conveying symbols that have a
meaning or meaning that must be understood by the parties involved in the process (Fatikhin,
2013). Based on these two terms, the concept of communication strategy refers to the
transmission of ideas on a large scale and is designed to change the behavior of message
recipients (Cangara, 2014). Cangara (2014) conveys four steps that can be taken in designing a
communication strategy, namely: selecting and determining communicators, knowing the target
audience, packaging the message, and choosing a communication method. @jennifernatalie_'s
content management will be analyzed through aspects of this communication stratE} so that it
can be seen how a Deat SMI fights against her limitations in communicating using social media
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This research aims to analyze the management strategies of deaf communicators in
delivering educational content using sign language delivered by the TikTok “aecount
@jennifernatalie_. As angl SM@ @jennifernatalie_ has limitations in communicating verbally,
but the engagement she gets on social nffidia is not small. This research will focus on content
created by @jennifernatalie_ in building engagement because this account is considered to have
the capacity to create interesting and useful content.

The question that will be answered in this research is: what form does SMI
@jennifernatalie_'s content take in educating both deaf and non-disabled people so that it can
get high engagement from the audience?

Methodology

This research employs a qualitative descriptive approach combined with content
analysis methodology. According to Neuman (2013), qualitative descriptive research aims to
narratively descrffje reality. In this study, content analysis using a qualitative approach involves
examining both manifest and latent elements of text or communication content, drawing on
hermeneutical traditions to uncover the intended meaning of messages (Kassem, 2023).
Specifically, the content analysis method used is deductive or directed, aligning closely with
the research framework to derive comprehensive insights (Monggillo, 2020).

Primary research data were sourced from the TikTok Ascount @jennifernatalie_ and
supplemented by relevant literature, providing a broader understanding of how SMlIs
communicate educational content for deaf audiences on social media.hie analysis focused on
videos within the Sign Language playlist, comprising a total of 112 yideos as of March 23,
2024. The research was conducted from March 18 to 26, 2024, aiming to explore educational
content related to sign language use among deaf individuals.

The| Findings & Discussion

The'presentation of research findings will begin by detailing various data dimensions related to
communication strategies. Each dimension will be thoroughly discussed, supported by relevant
literature to enhance the depth of the findings.

Supporting Communicators: Her Children and Husband

In delivering education about sign language, @jennifernatalic Often delivers content
where she delivers the material independently. Figure 2 provides two content illustrations where
he delivers sign language educational material independently. Even though it is known that
@jennifernatalie_ has a husband, she often delivers material independently. Social media itself
has features to make it easier for someone to convey messages to their audience quickly, easily,
and effectively (Babatunde, 2013). Through the nature of social media, it can be said that thisl
media is inclusive and can be used by deaf people to communicate.

Figure 2. @jennifernatalie_'s content in cducating sign language to the public
Source: jennifernatalie_ (2024)
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Although @jennifernatalie_. able to deliver material independently, she often invites
her children and husband to also deliver material about sign language to the audience. As a deaf
mother, @jennifernatalie_}éaches her child sign language so that her child can communicate
well with his mother and father. In this case, her child also follows the movements of
@jennifernatalie_. in demonstrating sign language. Figure 3 below, @jennifernatalie_ is
considered to have been able to collaborate with those closest to her in teaching sign language.
This can provide the audience with their view of the reality of the relationship between a Deaf
Mother, Deaf Father, and Hearing Child. It can be said that @ jennifernatalie_ has been able to
use her creativity as an{ SMI or content creator to create interesting content for the audience.

¢
mengajarkan perbodaan
: LI, ‘. .
Image 3. @jennifernatalie_'s content inviting her children and husband
Source: jennifernatalie_ (2024)

In the communicator aspect, it can be said that @jcnnifcmatalief\makes herself a
communicator in terms of sign language education. However, with her creativity,
@jennifematalie_}iﬁcn creates content where she invites her children and husband as sign
language communicators. Through this, it can be said that @jennifernatalie_ is a content creator
who can creatively provide content that is useful for the audience. As SMI, @jennifernatalie_
can collaborate with various other SMIs so that content can be created that has af further reach.
Target Audience: Deaf, People with Disabilities, and the Public at Large

A communication strategy must be able to map the characteristics of the target
communication audience so that content can be prepared that can be accepted by the
characteristics of that audience. By knowing the characteristics of the audience, the
communicator can c@npose his messages well so that the messages sent can be well received.
Apart from knowing the characteristics of the audience, the communicator must be able to know
what information the audience @nts so that the message conveyed is what is needed. This mus
of course be a concern for SM1 so that the message it conveys can be well received by the wid
audience.
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: B -
gigure 5. Content using sign language by responding to audience comments
Source: jennifernatalie_ (2024)

Not only peoplgpwith disabilities, @jennit‘ernatalie_\t‘m:gets the general public as her
communication target. Based on Figure 5 above, it can be said that @jennifernatalie_ Often
creates content according to the needs of her audience by creating content according to
comments submitted by the audience. Meanwhile, @jennifernatalie_ also used CC as a message
to clarify the sign language she conveyed. The use of CC, in this case, is important because not
everyone can understand what @jennifernatalie_ said. Through @jennifernatalie_'s strategy of
creating content according to audience requests and using CC as a communication medium, it
can be said that the sign language education delivered by @jennifernatalie_ is aimed at the
community at large.

Media used: YouTube, TikTok and Instagram\

In delivering education about sign language, @jennifernatalic_ uses Tik Tok As<the main
media. An illustration of @jennifernatalie_'s use of TikTok ®ag be seen in Figure 1. This
account has several followers who fall into the social media influencer category. TikTok mself
is considefd to be the main social media used by @jennifernatalie_ to convey sign lang;?fe
education because it has the largest number of followers compared to :)[hCIL:;Incial media. As.a
comparison, Instagram Tas 205 thousand followers and YouTube has 2.45 thousand followers
on March 28, 2024. The number of followers is below Til\'Tok\@cnnifcrnzltzllic_Mich
amounted to 666 thousand on the same date, and has even received 25 million likes for all of
its content. The following is an illustration of supporting social media for @jennifernatalie .

ax
EDUERTION. LEARA, STORVITLAISG Al LY b
Jemmiter Natallie &
[Ghlannel I

Figure 5. Instagram and Y ouTube social media @jennifernatalie_ ™
Source: jennifernatalie_ (2024)

Through the number of followers previously explained, it can be said that the main
media used by @jennifernatalie_ is TikTok. Gurrently, TikTok itself has been considered as a
medium that can be used to convey Indonesian sign language education effectively (Natalia &
Winduwati, 2023; Rajagukguk et al.. 2021). Apart from that, TikTok can convey messages
effectively to the younger generation (Rajagukguk et al., 2021). This shows that
@jennifernatalie_ has been able to have suitable media to educate the public about sign
language.
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Content Packaging: Strengthening Captions and Closed Captioning

The content packaging aspect explains the form or format of the content delivered by
@jennifernatalie_ in educating sign language. In general, @jennifernatalie_'s content contains
information about sign language and how to use it daily. The preparation and packaging of the
message must of course be adapted to the target community so that it can be received easily and
effectively. In dealing with her limitations in communicating verbally, there are strategies used
so that the communication carried out by @jennifernatalie_ can be understood by the general
level of society. The following is an illustration of content packaging carried out by
@jennifernatalie_ to educate sign language.

says nama
JENNIFER
Sayn terasal chri Jnra.

Figure 4. Content of using sign language to introduce yourself
Source: jennifernatalie_ (2024)

Figure 4 provides an illustration of @jennifernatalie_'s content which explains how to
introduce yourself through sign language. In this content, @jennifematalicﬁ%xplajns how to
get to know each other and also how to convey names using sign language. In the video
@jennif@atalie_ Sives hand and finger movements to form a certain symbol which is used as
a signal. As for proyiding further information, @jennifernatalie_ uses additional writing in her
video to help the audience understand the sign language she is practicing. This is considered
aimed at providing explanations to a wider group of people, not just people with disabilities.

In @jennifernatalie_'s educational content on sign language, a strategic approach
involves incorporating written text to clarify the meaning conveyed through sign language. In
multimedia contexts, this practice is known as closed captioning (CC), which aids deaf
individuals by providing textual explanations alongside video content, compensating for their
inability to hear audio. Ascording to Li et al. (2022), CC helps bridge communication gaps for
deaf viewers, enhancing their comprehension of video content, although certain aspects reliant
on audio remain inaccessible. Mack et al. (2020) highlight ongoing advancements in automatic
CC technology, aimed at ensuring deaf individuals have access to CC across all social media
content. These features illustrate how social media platforms are evolving to promote inclusive
information dissemination.

Conclugion

The results of this research show that @jennifernatalie has a specific content
management communication strategy to convey education about sign language via TikTok, Tn.
terms of communicator, @jcnnifernataliefw}ftcn provides education independently or by
inviting her children to participate in her video contentfJAs for packaging and content
management, @jennifernatalie_ is considered to have been able to maximize the features on
social media so that she can create closed captions as a medium to convey the meaning of the
sign language she uses. @jennifernatalie_'s target audience is the general audience, not just
deaf people with disabilities. In this case, the social media TikTok self is| the main media used
by @jennifernatalic_ to convey education about sign language, but she still uses Instagram and
YouTube as supporting media|. As SMI, @jennifernatalie_ in this case has been able to
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maximize social media to educate audiences regarding sign language to the wider community.
Of course, with this research, it is hoped that we will be able to contribute to the development
of features on social media platforms so that they can be friendlier to deaf users. Apart from
being able to help Deaf users use social media platforms, it is hoped that social media platform
users can create Deaf-friendly content. The content created must add closed captioning features
and more attractive visuals so that it can be enjoyed by deaf users. With this, it will be possible
to add digital literacy that will not only be enjoyed by the wider community but also by deaf
users.
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