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ABSTRACT 
Tracing the life story of an entrepreneur, many ups and downs occur and are difficult to map in 
detail, but their track record can be clearly illustrated through the medium of film. This research 
aims to map out the key visuals through the scenes of Tampan Tailor, as one of the films that 
promoted entrepreneurship in Indonesia, through multimodality. Multimodality research will use 
the mixture of Cultural Performance Theory by Victor Turner and 13 Indicators of Entrepreneurship 
Competency by Spencer & Spencer in order to map the key elements of the film scenes. This 
research relies on a qualitative approach with Multimodality Discourse Analysis by O’Halloran. The 
visual data collected in the research shows that entrepreneurship capabilities comes from the 
hardships the character faced along the story, even though the character does not contribute 
directly to tailoring business for the first half of the film. This is strengthened by financial condition 
of the character and his daily life to develop his entrepreneurial skills. Commitment, Perseverance, 
High Performance Focus and Opportunity are the key factors to develop entrepreneur’s competency 
as displayed in Tampan Tailor film. Throughout the visual scenes in the film, the audience can 
identify how the main character develops his soft and hard skills necessary to become a quality 
entrepreneur. It can be concluded from this research that there are numerous ways to express how 
entrepreneurial skills should be developed. These skills can develop not only in their field of 
expertise, but also outside their field which highlights the importance of working experience in order 
to become an entrepreneur. 

 
Keywords: Tampan tailor, entrepreneurship competency, cultural performance, film, multimodality. 

 
INTRODUCTION 

It is undeniable that entrepreneurship has proven to be one of the deciding factors of a 
country’s economy. Through hardship and perseverance, entrepreneurs are not only 
rewarded by a mass amount of revenue, they are also opening more job vacancies for 
others to improve economy funding. In addition, Lounsbury (2001) defines 
entrepreneurship as a source of capital acquisitions and the creation of wealth. Therefore, 
there is no shortage of attempts to promote entrepreneurship to the community and key 
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factors to be a successful one. Entrepreneurship also comes by selling personal skills to the 
consumers or audience. High performance will attract more audience which allows the 
individual to rake more revenue from a specific skill such as playing games or acting (Marta 
et al., 2021). In late 2010’s and early 2020’s, esports has proved to sell player’s skill in order 
to earn more revenue. As the electronic sport gains popularity, so is the revenue gained by 
both organizers and the participants in the competition (Marta et al., 2021). 
 COVID-19 Pandemic proved to be a more encouraging aspect for citizens to engage 
in their own business. More entrepreneurs who emerged in the pandemic has assisted the 
economy from collapsing, which leads to a global economy crisis (Hashim, 2019; Ahmad et 
al., 2015). Various countries across the world started to convince their citizens to start their 
enterprise to mitigate the pandemic’s damage towards the global economy. They have used 
numerous attempts to encourage enterpreneurship, starting from problem solving to their 
locale until maintaining their enterprise in the long term period (Azlan & Rahim, 2017). 
 Apart from encouraging citizens to become entrepreneurs, there are several other 
mitigation measures that holds the global economy’s collapse. Nearly all of which is assisted 
with the current technology to prevent further physical contact, which potentially spreads 
the virus (Wang et al., 2021). Film distributors were also taking the same fashion by 
releasing digital version of watching film. Crowds in the cinema may also be a nesting place 
for the virus which enables it to spread within a short time with a wide variety of victims 
(Susilo et al., 2021). 
 Of all the attempts provided by numerous partitions, one of Indonesia’s film, 
Tampan Tailor, promotes such things in their terms and discusses key competencies of being 
an entrepreneur subconsciously. Tampan Tailor follows the culture of Jakarta as one of 
Indonesia’s metropolitan city and the biggest source of opportunity (Agung, 2019). The 
representation of metropolitan city of Jakarta is also being displayed as a deciding factor 
and motivator of being an entrepreneur from the film’s character. Tampan Tailor film is also 
one of the methods to introduce entrepreneurial skills to the commoners who resides in 
Indonesia, Jakarta in particular. The film’s settings derive the metropolitan city’s economical 
struggle pointed towards the suburbans which potrayed an insight of an entrepreneur living 
in suburban areas of Jakarta (Arandas & Ling, 2020). This is supported in light of the COVID-
19 pandemic, which caused a global economic collapse. Several global citizens have 
encouraged themselves to start their own businesses because of their collapsing revenue 
and need for financial support (Achmad et al., 2020).  
 Entrepreneurship is an identity through business. Through different perceptions of 
entrepreneurship, people see different values of it and how they approach this prospect 
(Fernando et al., 2020). It is also important to construct brands in entrepreneurship as they 
provide stronger identity through visual and auditory messages. Visual logo and taglines will 
strengthen customer’s perception of a business and offers high reward if done precisely 
(Latukolan et al., 2021). This entrepreneurship identity will build customer’s loyalty 
progressively and significantly affects the business. Loyalty through identity, trust and value 
of the business proves to be an unbreakable bond between entrepreneurs to consumers 
(Sari et al., 2021). In correlation to the COVID-19 pandemic, identity building is further 
enforced using digital technology. Current technology advancement provides practical 
support for creating an enterprise's identity for the audience (Briandana et al., 2020). As a 
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result, entrepreneurs are more distinctive in constructing identity to distinguish them from 
their competitors.  
 Entrepreneurial competence is important to prepare younger generations to develop 
their profound experience of entrepreneurship. As business shift to a more dynamic global 
market, entrepreneurs must improvise and adapt in order to overcome unpredictable 
challenges ahead of time (Tittel & Terzidis, 2020). Attitude is required as an entrepreneur 
character to possess a structural and logical decision making. The framework of 
entrepreneurs innovative thinking will give them the edge over the digital market following 
the surge of Industry 5.0 (Aslam et al., 2020). 
 In retrospect, film bridges the representations through fiction towards the reality 
within the community. Different ideologies will see metaphors of film in a unique way and 
provides novelty insight about films (Lumampauw et al., 2021). Therefore a thorough 
understanding of a culture is important to film creators. Culture understanding will allow 
film creators to build the message while maintaining the audience’s perception of the visual 
(Marta, 2018). Film can be used as an identity creator of a specific country. Plurality in 
cultural style and structural development in films are the factors of this identity building 
(Sya et al., 2020). Tampan Tailor film is no exception to this since it provides more insight 
about Jakarta as a metropolitan city in Indonesia. 
 There are numerous media that provide film as a method to express people’s 
feelings. This is done thanks to how wide open the availability of digital media and their 
practical use (Kusumawadani et al., 2020; Rosli et al., 2016). Film also serves as personal 
stimuli for audience in order to engage in a specific program. This is further supported by 
COVID-19 Pandemic where people in the world are restricted in mobility (Susilo et al., 2021). 
Despite the crumbling economy, film remains available for global audience. Media, film and 
documentary also represents how society has been struggling during the pandemic (Chinmi 
et al., 2020; Pristianita et al., 2020). Media communication will be proven to stand with time 
for a longer time period due to its influence to the public. It is capable of driving enthusiasm, 
expression and behavior to the audience and build a strong relationship between 
communicator and the communicants (Jaffery et al., 2020).  
 Media communications have also been shown to represent social changes. 
Bahruddin's (2021) research has displayed the shift of attitude towards audience related to 
the religion represented in “Ketika Mas Gagah Pergi” film. Religious context approach can 
increase the influence of the audience if it’s pointed towards the right target which will 
improve their social and religious acts. Another case of dynamics in media communication is 
potrayed by photojournalism of Donald Trump which affects Indonesia’s online news media 
(Makmun et al., 2020). The influence of Donald Trump results in building a new consumer’s 
perception and their awareness towards the figure, either positively or negatively. Media 
communication’s usage to cover religious conflict is used to involve the public towards the 
specific topic. There are numerous ways for journalists in order to witness the heated battle, 
one of such is constructing relationship towards news sources to connect themselves into 
the conflicting field (Dulwahab et al., 2021). After which they can condict interviews with 
everyone involved in the conflict and publishing the accurate model of the media 
communication to the audience. 
 Based on the research background, the researchers decide to take Tampan Tailor as 
a research object into promoting key competencies of an entrepreneur. Tampan Tailor film 
will explore the cultural values of suburban living in Jakarta and uses them to build the 
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character’s entrepreneurial skills (Mulyana & Yaputra, 2020). These competencies will be 
identified from multimodality perspective as a means to bridge the representation of 
entrepreneurs in the film towards the reality of entrepreneurs. 
 

LITERATURE REVIEW OR RESEARCH BACKGROUND 
As the title suggests, there are several researches that discusses competencies of being an 
entrepreneur. One such instance is from Riyanti & Suwartono's (2018) research about 258 
entrepreneur candidates from Yogyakarta and Jakarta. The research found that there are 
three keys that decides a successful entrepreneur, being Business Management Capabilities, 
Strategic Thinking Skills and Abilities to See Opportunities. Another research from Sandroto 
et al. (2021) implicates citizens of metropolitan city is more willing to become an 
entrepreneur compared to countryside citizens. 
 In order to expand more state of the art researches. Irene conducts a research that 
involves female entrepreneurs in South Africa. It is discovered in the research that apartheid 
is also a factor of being an entrepreneur, as 128 women entrepreneurs in South Africa are 
being interviewed and surveyed through mixed method (Irene, 2017). Cross cultural 
phenomenon that happened to the community drives women in South Africa to strive 
through entrepreneurship and live independently as opposed to the past ideology where 
female is at a disadvantage compared to male. Liñán also discovered the similar thing when 
the research team analyze diverse entrepreneurs from Spain and Taiwan. Cultural values 
provide useful information on how entrepreneurship is seen by different perspectives (Liñán 
& Chen, 2009). 
 On the other side, Agarwal conducted a research in India that relates to 
entrepreneurship competency where women entrepreneurs are being observed to identify 
key competencies of an entrepreneur. It is found in the research that promotional programs 
and policy to encourage entrepreneur plays a major factor towards women entrepreneurs 
in India (Agarwal & Lenka, 2017). Additionally, ethnicity drives the opportunity of 
entrepreneurs to seek consumer targets in a specific group of their desire. While ethnicity 
business offers high loyalty and trust in customer groups, it is extremely limited and may not 
offer purchase strength desired by entrepreneurs (Freeman et al., 2020). 
 
a. 13 Indicators of Entrepreneur Competency 
Everyone can be an entrepreneur, but not everyone is a good entrepreneur. Therefore, 
numerous researches have managed to identify the indicators to divide the competencies of 
being an entrepreneurship (Arafeh, 2015). There are 13 key factors to map the competency 
of entrepreneurs as stated by Spencer & Spencer, which will be elaborated in the following 
table (Riyanti et al., 2020; Sandroto et al., 2018): 
 

Table 1: Indicators of Entrepreneur Competency 

Code Name Definition 

INI Initiative Entrepreneurs proactively contribute to business development 

OPP Seeing Opportunities 
Entrepreneurs are capable of spotting, seeking and developing 
opportunities presented to them 

PSV Perseverance 
Entrepreneurs are capable of working under pressure until the job 
is completed 

INF Searching Information Entrepreneurs actively seeks information to improve the business 
EFF Efficiency Entrepreneurs are capable of acting quickly with precision 
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FCS High Performance Focus 
Entrepreneurs possess adequate time management to finish their 
assignments 

CMT Commitment to the Job 
Entrepreneurs are committed to their job despite facing tough 
challenges 

SYS Systematic Planning Entrepreneurs plan their business with logic and structure 
PS Problem Solving Entrepreneurs can solve problems in an innovative way 

SC Self Confidence 
Entrepreneurs are not only confident, but also influence others 
near them 

PRS Persuasive Skill Entrepreneurs are able to convince people to support them 

STR Strategy Influencing 
Entrepreneurs are capable of approaching people who can support 
them 

AST Assertive Entrepreneurs are capable of holding basic principles of business 

 
 These indicators will provide the element basis of multimodality research. Through 
multiple visuals in Tampan Tailor film, the research will map the key majority of what is 
required to be a competent entrepreneur (Schmiz, 2017). 
 
b. Cultural Performance Theory (Victor Turner, 2008) 
Cultural Performance Theory of Victor Turner explains how culture represents the reality of 
society. It is identified that culture empowers their people towards different events (John, 
2014). Victor Turner supports this statement through cultural performance that is capable 
to innovate and change the cultural structure entirely (Battaglia, 2020). Kishore & Stiff 
(2020)identifies cultural performance theory in film as a means to observe reality through 
visual and media. There are three elements of Cultural Performance Theory which will be 
explained in the following table (Littlejohn & Foss, 2009): 
 

Table 2: Cultural Performance Theory’s Element 

Code Name Definition 

PLY Play Meaning is constructed through daily activities 
POE Poetic Cultural activities play a part of building meaning 
PWR Power Implication of the film object’s status or strength 

  
 The three elements described above will be the second pillar of multimodality 
research model. Cultural values displayed by Tampan Tailor visual scenes will assist the 
research into identifying how culture represents the indicator of entrepreneur’s 
competency (Battaglia, 2020). 
 

METHODOLOGY 
The study is a qualitative research with Multimodality Discourse Analysis as the research 
method. O’Halloran’s Multimodality (2011) will be used as an instrument for this research. 
This instrument explains how visual is interpreted by different perspectives (Tang et al., 
2020). Multimodality allows the researcher to identify how the scripts of Tampan Tailor Film 
creates a message of entrepreneurial competency towards the audience. The importance of 
perceiving language in different context will idenfity how the communicator of the film 
wishes to encourage the public to start their own enterprise (Harry et al., 2021). There are 
several factors that involve different perceptions on visuals. The purpose of visuals, past 
knowledge, individual expectations and behaviour simultaneously affects perspective and 
meaning towards different individuals (Koch et al., 2018). The research uses semiotic 
tradition with interpretive paradigm to emphasize visual interpretation from a film.  
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 Tampan Tailor film is the main object of this study and the data is collected 
throughout the first quarter of September 2021. After the data collection, two elements 
from 13 Indicators of Entrepreneur Competency and Cultural Performance Theory will be 
mapped across the visual in order to convey the message through different scenes (Ali, 
2019). 

 
RESULTS AND DISCUSSION 

Tampan Tailor film illustrates how entrepreneurship starts by gaining experience on key 
competence to become a successful entrepreneur. Even though the competence building 
does not come exclusively from the tailoring, the entrepreneur’s display in the film works in 
a tailoring expertise in particular. The success factor does not only come from the expertise 
they’re in, but also involves hardship from external and internal factors that the 
entrepreneurs face along the way (Rech & Migliorati, 2021; Umukoro & Okurame, 2017). 
Throughout the film, the main character faced different hardships that develop the 
competence indicators. This is implied through visual composition, character dialogs and 
music tone to construct a message. 
 The first key scene of the film begins at the very beginning where a man stands on 
top of the building, nearing the edge of the rooftop. Darker color schemes with gray 
composition allows for a dark approach in the movie story and the prologue narration 
allows audiences to identify the state of the character who is about to take a fall. Based on 
the description above, it is vaguely displayed that an entrepreneur should persevere 
through challenges as opposed to the scene where the character is on his breaking point 
(PSV). The state of the character implies the status of a visual object in order to construct 
the indicator of entrepreneur’s competency (PWR). This is further strengthened by 
entrepreneur’s culture which requires every entrepreneur to possess an inadequate 
character when running a business (Mustafa et al., 2019). 
 The next key scene of the movie lies within a dark scene with a more vibrant color of 
a tailoring machine at work, as well as the character tailoring a cloth in the following scenes. 
It is identified in this scene that an entrepreneur should commit to their job and prove that 
they are capable of maintaining pressures within the field (CMT). Daily activities of a tailor 
are presented in the scene to illustrate the character’s commitment to tailoring (PLY). 
Tailoring activity displays how the movie’s storyline will play out and it will reflect on the 
character’s personality and skills related to it. The study then identified tailoring as a part of 
the main character’s entrepreneur competency displayed in storytelling. 
 The third key scene displays two different scenes that correlate to each other where 
the main character, named Topan, is forced to close down his tailor shop due to debt. The 
first scene introduces a woman who owns the estate reclaiming the ownership of the 
building from the main character. This is supported by a sign behind the window that 
mentions “Dikontrakkan” which translates the building is available for rent. The following 
key scene displays the main character alongside the estate owner to discuss how the 
character continues to approach the tailoring business, which he has no further plans for. 
The character’s financial status explains how difficult it is for entrepreneurs to maintain 
their business if not done correctly, whether it’s external factors or internal factors (PWR), 
and illustrates the character’s perseverance to the job even though he had just closed down 
the shop (PSV). This financial management occurs not only in business, but also applies in 
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real life (Samiaji et al., 2022). Each individual’s decision will decide how they will sustain 
their daily life and the future ahead. 
 The following key scene is shot at a jacket shop where Topan is distributing the last 
of his tailor product to the seller and receives the final payment before he has to look for 
another job. This payment will be the last straw for Topan and his only son to survive the 
rough metropolitan city’s suburbs. Another case of financial status of the character displays 
the state to survive in the city (PWR). This is further strengthened by the state of the culture 
of suburbs which every citizen fight on their own in order to sustain themselves. The 
indicators of entrepreneur competency lie within the character’s commitment to distribute 
the product, even though he has stopped producing the jacket (CMT). 
 The fifth key scene shows Topan walking alongside the major side character in the 
film that supports his work. In this scene they are discussing about new job vacancies that 
doesn’t have anything to do with tailoring. One such thing is becoming a train station ticket 
broker which the character ended up being arrested later in the story after attempting to 
sell a ticket from an undercover officer. The scene implicates the character being 
opportunist as an entrepreneur and willing to take risks in order to earn some revenue 
(OPP). The setting of the scene implicates daily life in the suburban, while the dialogs 
between characters indicate that there is more than just daily life. There is an attempt to 
mirror the two character’s financial condition as the reality of suburban citizens in Jakarta 
(PWR). As a metropolitan city, The Capital City of Jakarta possesses different cultures related 
to the citizen’s economy and it is represented through the characters in the film as a 
suburban citizen. 
 The sixth key scene displays Topan reading a letter from his son’s school regarding 
the tuition. This is implied from the previous scene where one of the school’s teacher sent 
the letter to him and advises to find another school. From the description, it is also noted 
that entrepreneurs should not only commit themselves to their work, but also able to 
manage their spending systematically (SYS). For this case, the character may not be involved 
in any entrepreneurship activity yet, but it signifies that financial management is important 
aspect to learn since the beginning of the career (Khaerunnisa & Cahyadi, 2019). Another 
element of financial strength plays a part to build a message of entrepreneurship 
competence towards the audience (PWR) to emphasize the urgency of spending 
management. This is related from to suburban culture of money management which they 
hardly ever thought of saving after receiving their paycheck. As a result, they lack future 
savings which would be troublesome in case of emergency. 
 The seventh key scene shows Topan embarking on his ticket broker job. There are 
three instances where he works as a station ticket broker. The first run went well 
throughout the day, the second attempt was slightly shaky due to him being noticed by one 
of the security guards, but managed to escape. It is only after the third attempt where 
Topan was busted when he was attempting to sell a ticket to an undercover security, after 
which he was taken custody to the police station. The three scenes display the 
determination of the character to his work and earning revenue (CMT), which will be 
important in the future. Cultural values of Jakarta, where there are numerous brokers 
during the year of 2010’s, are being used to build the character’s commitment to the job 
(POE) (Marta & Sierjames, 2018). Metaphorically speaking, broker has been a thing in 
Jakarta and is divided into different sections. There are brokers for driving license test, 
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brokers to bypass 3 passengers’ rule in certain roads and brokers for taxes to bypass certain 
conditions for ease of citizen’s work, albeit violates the law. 
 The eighth scene presents Topan working in a construction area, a different type of 
job compared to the broker. Despite the extreme work environment towards physical state 
and after being released from custody, the character remains determined to earn his 
paycheck in order to survive. The scene shows another development of commitment from 
the character to represent entrepreneurship competency (CMT), while daily activities from a 
construction worker is displayed to convey the message of entrepreneurship competence 
building (PLY) (Sohn, 2017). The correlation between daily activity and commitment is 
displayed by construction worker in order to survive in the metropolitan city’s extreme work 
competition. Therefore, they have to maintain their composture so they don’t get replaced 
by someone else. 
 The ninth scene shows Topan being introduced to a name card of a tailoring 
company by another side character, named Brita. Here, Brita noticed that Topan works at 
the construction site while he has a different passion. Therefore, she tried to offer him the 
job opportunity similar to his field of expertise. It is shown in the scene that the character’s 
initiative to take a job fitting to his passion and the capability to go for it in the following 
scenes where he applied the tailor job in the company builds the character of 
entrepreneur’s capabilities (INI). The character’s strength in his tailoring abilities emphasizes 
the performance metaphor in the scene where the side character mentions his ability 
(PWR). It is also proven in the beginning of the film where the main character is displayed 
tailoring a cloth as an introduction. This implicates the character’s tailoring specialty at the 
start of the story. 
 The tenth scene displays Topan after being accepted in the company he applied after 
being introduced to Brita’s acquaintance. It is clear in the expression that he is optimistic 
about his work and is willing to contribute to the business. The film’s scene allows the 
audience to see that the character is opportunistic about his job when he took up the offer 
from the side character and willing to develop this opportunity (OPP). It is also with his 
building financial status that he conveyed this entrepreneur capabilities development to the 
audience in one scene (PWR). The confidence of an entrepreneur has to be displayed within 
his skills, which is represented in the main character’s tailoring confidence in the story. This 
gives audience a clear picture of a competent entrepreneur judging from his confidence 
alone, instead of just relying purely on skill. 
 The eleventh scene shows the main character tailoring a jacket in the company’s 
tailoring factory. In this factory the character shows a positive attitude towards the job and 
it is important for an entrepreneur to maintain their attitude while they take the first steps 
into the business or work. The main characters develop a high amount of focus (FCS) and 
displays this entrepreneurship skill in the tailor’s performance on a daily basis (PLY). This is 
also supported by the following scene where he maintains to focus on his jacket tailoring 
until it is finished.  
 The twelfth scene is shot at the same tailoring factory where Topan discusses the 
jacket tailoring technique with his colleagues. He instructs the colleagues how the exterior 
jacket tailoring is done and they learnt a lot from the main character’s experience. The 
scene displays the development of the main character as influential to his colleague through 
self-confidence (SC) and the performance is built by the tailor’s daily discussion about cloth 
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(PLY). The scene displays that the character is familiar with various types of clothing which is 
used to make jackets. He shares this knowledge to his colleagues in the process which poses 
his tailoring identity to the audience. 
 The thirteenth scene is shot where Topan managed to spare his time to tailor a side 
project out of batik clothing. This is done because he had enough experience to do the 
jacket tailoring to the point, he could make another project by himself. The side project 
clarifies the character’s capability to develop opportunities to make more products than just 
the ones on the job description (OPP). The way it is developed is shown by the daily activity 
of a tailor (PLY). It is correlated that humans tend to multitask on several occasions in their 
life. Tailoring is no exception to this and it is displayed by the main character to create 
something else other than the tasks given by him. 
 The fourteenth scene shows Topan discussing tailoring techniques with one of the 
colleagues in the factory. He informs the colleague the importance of the smoothness of a 
sleeve to make a quality jacket. Thereby, the character shows once more a development in 
self-confidence to share his tailoring experience to influence others in the factory (SC). The 
way it is displayed is through the daily performance of a tailor (PLY). As explained in the 
twelvth scene, the main character displays an important entrepreneurial skill towards his 
colleagues. This is done by the character’s confidence and knowledge sharing regarding 
tailoring.  
 The next scene displays a tailoring manager taking a look of the jacket’s quality. It is 
shown that the manager is satisfied with the quality and proceeds to offer more jobs to him 
in the future. The main character’s efficiency and efficacy in his work displays the 
importance of entrepreneur’s character building (EFF). The character development is built 
through the daily activity of a tailor shortly after he left the scene to purchase the 
compound materials for the jacket (PLY). Later in the movie, the manager displays signs of 
jealousy towards the character’s competency. This is also a normal thing during work where 
there are some people who felt belittled from other’s achievements. 
 The sixteenth scene is shot at a different tailoring store where Topan and his partner 
decided to take another opportunity to change a jacket’s size. Previously Topan was fired 
due to a sabotaged jacket and he took responsibility for it. However it did not extinguish his 
passion of tailoring as displayed in the scene even when he took a different job as a 
stuntman. The main character shows the audience that it is at utmost importance to seize 
every opportunity presented to them (OPP) and it is done through the the daily activity of 
the character (PLY). This message is correlated in real life where successful entrepreneurs 
have taken their chances to create something new to the business. This business novelty 
allows consumers to identify these companies and build their image as an entrepreneur. 
 The final scene shows the same tailoring machine in the second scene after being 
purchased by Brita. It is also discovered that this tailoring machine is historical to Topan as it 
is what made him got into tailoring in the first place. Historical values of the tailoring 
machine play a major part into developing Topan’s passion about his work (POE) and his 
commitment to tailoring is beginning to sprout after returning to the roots (AST). From 
cultural perspective, we see passion is lit when we were young. This passion will burn 
brighter when they experience events that have a major impact in their lives. The 
character’s passion of tailoring lies within the tailoring machine’s heritage which is brought 
back by the major character in the movie. 
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 After identifying the elements of Entrepreneur’s Competency and Cultural 
Performance Theory, the research proceeds into a table to give a comprehensive visual 
research to the readers based on the description below: 
 

Table 3: Tampan Tailor’s Element Theory Description 

Visual Duration CP/ EC* Visual Duration CP/ EC* 

 

0:00:20-
0:00:41 

PWR/ PSV 

 

0:00:48-
0:01:22 

PLY/ CMT 

      

 

0:01:33-
0:01:35 

PWR/ PSV 

 

0:01:48-
0:02:10 

PWR/ PSV 

      

 

0:02:34-
0:03:00 

PWR/ CMT 

 

0:09:53-
0:10:25 

PWR/ OPP 

      

 

0:13:09-
0:13:29 

PWR/ SYS 

 

0:13:59-
0:15:44 

POE/ CMT 

      

 

0:46:33-
0:47:01 

PLY/ CMT 

 

0:53:53-
0:54:27 

PWR/ INI 

      

 

0:54:44-
0:56:00 

PWR/ OPP 

 

0:56:01-
0:57:30 

PLY/ FCS 

      

 

0:58:07-
0:58:20 

PLY/ FCS 

 

0:58:25-
0:58:29 

PLY/ SC 

      

 

1:04:00-
1:04:30 

PLY/ FCS 

 

1:03:47-
1:03:59 

PLY/ SC 

      

 

1:05:21-
1:05:50 

PLY/ EFF 

 

1:21:22-
1:21:50 

PLY/ OPP 
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1:33:43-
1:34:56 

POE/ AST  

  

*CP = Cultural Performance, EC = Entrepreneur Competence 
 

To summarize the analysis of Tampan Tailor’s film based on multimodality, the 
author includes a graph which will explain how frequent the 11 Indicators of Entrepreneur 
Competency and Cultural Performance Theory is displayed in the scene:  
 

Table 4: Tampan Tailor’s Element Theory Elaboration (Cultural Performance) 

Element Frequency 

Play 9 
Poetic 2 
Power 8 

 
The entire analysis of Tampan Tailor film illustrates a mixture of financial condition 

and daily activities of an entrepreneur to build their competency. Entrepreneurs develop a 
stronger character as they overcome hardships that came to their way. This development is 
made to be kept for the rest of the entrepreneur’s career in order to maintain the quality, 
standard and consistency of their business (Arafeh, 2015). There are four major aspects in 
the film that displays entrepreneurial competency building, with Commitment being the 
most dominant indicator. This dominant factor is followed by Perseverance, Opportunity 
and High Performance Focus as the majority factor to construct entrepreneur’s capability. 
Which bring us to the urgency of commitment in any type of work in order to deliver the 
highest quality of product outputs and service to the company (Harita et al., 2020; Kilonzo et 
al., 2018) 
 

Table 5: Tampan Tailor’s Element Theory Elaboration (11 Indicators of Entrepreneur Competence) 

Element Frequency 

Initiative 1 
Seeing Opportunities 3 
Perseverance 3 
Searching Information 0 
High Performance Focus 3 
Commitment to the Job 4 
Efficiency 1 
Systematic Planning 0 
Problem Solving 0 
Self Confidence 2 
Persuasive Skill 0 
Strategy Influencing 0 
Assertive 1 

 
The creators of Tampan Tailor film emphasize Opportunity as the most important 

factor of the 13 Indicators of Entrepreneur’s Competence. This is supported by the main 
character’s representation as an entrepreneur to discover and seize every opportunity to 
earn revenue (Marta et al., 2020). The representation of Opportunity indicator is displayed 
correctly to entrepreneurs in real life when they make decisions. Through choices and risks, 
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entrepreneurs develop their skills and intuition. Through failure, entrepreneurs learn and 
rise back to strive in the future (LI, 2009). 

Tampan Tailor’s entrepreneurship building also correlates with reality checks, where 
entrepreneurs have experienced a similar situation. This representation allows the common 
audience to learn how entrepreneurs ended up being successful from trial and error (Maritz 
et al., 2022). Tampan Tailor’s story correlates the Opportunity entrepreneur indicators as a 
way to create an emotional message toward the real-life audience, whether they are an 
entrepreneur or not. 
 There are also real-life cases in Tampan Tailor’s story when the business is still not 
working as intended, and the entrepreneur has an emotional breakdown, questioning 
whether starting his enterprise is a normal thing to do. Realistically speaking, this also 
happens when the enterprise does not take off or goes out of business (Trabskaia & Mets, 
2021). The downfall in entrepreneurship is a normal thing, and it is up to the entrepreneurs 
whether or when they can rise back to resume their experiment. 
 As a result, the researcher discovered several aspects of the film that follow reality 
checks to maintain their message of building audiences’ entrepreneurial competency 
awareness. The film’s story creates an encouragement to start an enterprise, while also 
allowing the public to acknowledge entrepreneurial struggles during the early phases of 
entrepreneurship. During the COVID-19 pandemic, even a slight encouragement would be 
helpful to keep the global economy from falling apart (Secundo et al., 2021). 
 

CONCLUSION 
It can be concluded from the research that Tampan Tailor film illustrates the audience how 
entrepreneur’s capabilities should be developed through multimodality inspection. Tampan 
Tailor film illustrates this from a hybridity of character’s financial condition and his activities 
on a daily basis, constantly pursuing job vacancies for a living. Of 13 indicators, there are 
four dominant indicators displayed in the film to express their importance, namely 
Commitment, Opportunity, High Performance Focus and Perseverance. It is also noted that 
entrepreneur skills are built not only by the character’s field of expertise, but can also be 
developed through outside field that the character is not even an expert from. The 
commitment to improve working experience should be at utmost importance to those who 
wanted to start their own entrepreneurship career. 

 



Jurnal Komunikasi: 
Malaysian Journal of Communication 

Jilid 38(1) 2022: 305-322 

   

317 
 

E-ISSN: 2289-1528 
https://doi.org/10.17576/JKMJC-2022-3801-17 

BIODATA 

Dr. Rustono Farady Marta, S.Sos., M.Med.Kom. (蔡益安-FRAD) is a visiting assistant 
professor at the Faculty of Psychology at Atma Jaya Catholic University of Indonesia and 
serve as Vice Rector of Student Affairs, Alumni, and Partnership at Universitas Satya Negara 
Indonesia. He did his PhD of Communication Science at Universitas Indonesia. His research 
interest is on Identity Studies (both corporate identity and cultural identity), Media and 
Communication Science. Email: rustono.farady@usni.ac.id / rustono.farady@atmajaya.ac.id  
 

Prof Dr. Benedicta Prihatin Dwi Riyanti, M.Si., Psi. graduated from the Doctorate Program in 
the Faculty of Psychology at University of Indonesia. Allso known as Prof. Yanti, her first 
career as a lecturer began in May 1988 in 17 August 1945 University. Her field of research 
consists of Work Psychology, Creativity and Entrepreneurship in which she has published 
numerous articles related to the field in the form of academic journals and books. Email: 
dwi.riyanti@atmajaya.ac.id  
 
Dr. Angela Oktavia Suryani, S.Psi., M.Si is a faculty member of the Faculty of Psychology, 
Atma Jaya Catholic University of Indonesia. Her research focuses on psychological 
measurements, instrument constructions and adaptation, as well as cross-cultural 
psychological aspects comparisons. She is also active in assessment of Catholic 
organisations, such as seminaries and religious order. She holds a doctorate in cross-cultural 
psychology from Tilburg University, The Netherlands in 2014. Email: 
angela.suryani@atmajaya.ac.id  
 

Harry, S.Sn., M.I.Kom is a fresh graduate of Master’s Degree of Communication Science in 
Universitas Bunda Mulia. He’s interested and focuses his studies in media communication 
and visual communication design. He also works as a freelance graphic designer in order to 
improve his experience in the design field and study. Email: harrykusno@gmail.com 

 

Christine Winstinindah Sandroto, SE., MM., aPHRi is a lecturer and a researcher in the 
Faculty of Economy and Business, Atma Jaya Catholic University of Indonesia. She joined 
Atma Jaya University in 2003 and focuses on Organisational Behaviour, Human Resource 
Management, Leadership, Human Resource Research and Human Resource Training and 
Development. Her research field consists of Human Resource Management, Organisational 
Behaviour, Leadership and Entrepreneurship which she has published numerous articles 
within the field of study. Email: christine.wins@atmajaya.ac.id  
 

Dr. Bimo Wikantiyoso, S.Psi., M.Psi., Psi. is a part time lecturer at Atma Jaya Catholic 
University, Jakarta, Indonesia. He is also an Independent Human Resources Consultant, 
working in various industries. His work is usually a non-disclosure project that involves a 
high degree of confidentiality. He enjoys research as a tool to implement new ideas. Email: 
bimo.wikanttiyoso@atmajaya.ac.id    



Cultural Identification of Entrepreneurship Competency through Tampan Tailor Film Based on Multimodality 
Perspective 
Rustono Farady Marta, Benedicta Prihatin Dwi Riyanti, Angela Oktavia Suryani, Harry, Christine Winstinindah 
Sandroto & Bimo Wikantiyoso 

 

318 

 

E-ISSN: 2289-1528 
https://doi.org/10.17576/JKMJC-2022-3801-17 

REFERENCES 
Achmad, Z. A., Juwito, J., & Saud, M. (2020). The local creative ads on Sritanjung FM to 

increase financial revenue during COVID-19 pandemic. Bricolage: Jurnal Magister 
Ilmu Komunikasi, 6(02), 135-146. https://doi.org/10.30813/bricolage.v6i02.2229 

Agarwal, S., & Lenka, U. (2017). Does growth of ventures depend on competencies?: 
Selected cases from India. International Journal of Entrepreneurship and Small 
Business, 31(2), 227–243.  
https://www.inderscienceonline.com/doi/abs/10.1504/IJESB.2017.084089 

Agung, H. K. (2019). Analisis makna pesan iklan layanan masyarakat Uber versi Boxes – Ayo 
Kita unlocked Jakarta. Tuturrupa, 1(2). 

Ahmad, A. L., Mohamad, E., Pawanteh, L., Salman, A., & Mohd, R. H. (2015). Adaptation and 
the new media technology: A study on Malaysian students in Australia and United 
Kingdom. Jurnal Komunikasi: Malaysian Journal of Communication, 30(1), 187–198. 
https://doi.org/10.17576/jkmjc-2014-3001-10 

Ali, M. M. (2019). Analisis gender film salah bodi melalui semiotika Christian Metz. Gelar: 
Jurnal Seni Budaya, 16(1). https://doi.org/10.33153/glr.v16i1.2340 

Arafeh, L. (2015). An entrepreneurial key competencies’ model. Journal of Innovation and 
Entrepreneurship, 5(1). https://doi.org/10.1186/s13731-016-0048-6 

Arandas, M. F., & Ling, L. Y. (2020). Indonesian crisis communication response after 
deliberate forest fires and transboundary haze. Jurnal Komunikasi: Malaysian Journal 
of Communication, 36(4), 294–307. https://doi.org/10.17576/JKMJC-2020-3604-18 

Aslam, F., Aimin, W., Li, M., & Rehman, K. U. (2020). Innovation in the era of IoT and 
industry 5.0: Absolute innovation management (AIM) framework. Information 
(Switzerland), 11(2). https://doi.org/10.3390/info11020124 

Azlan, A. A., & Rahim, S. A. (2017). Situation complexity: Delineating situational factors 
affecting individual communicative action in problem solving. Jurnal Komunikasi: 
Malaysian Journal of Communication, 33(1), 242–260. https://doi.org/hj4g 

Bahruddin, M., Hamad, I., & Triputra, P. (2021). The representation of social changes in 
Indonesian Muslim society: A semiotic analysis of ‘ketika Mas Gagah Pergi.’ Jurnal 
Komunikasi: Malaysian Journal of Communication, 37(2), 68–82. https://doi.org/hj4h 

Battaglia, G. (2020). Between cultural performance and cultural activism: Contemporary 
documentary film festivals in India. Transnational Screens, 11(3), 233–247. 
https://doi.org/10.1080/25785273.2020.1823076 

Briandana, R., Pribadi, E., & Balaya, S. (2020). Mapping the convergence trends of television 
broadcasting media in Indonesia. Bricolage: Jurnal Magister Ilmu Komunikasi, 6(2), 
147. https://doi.org/10.30813/bricolage.v6i02.2120 

Chinmi, M., Marta, R. F., Haryono, C. G., Fernando, J., & Goswami, J. K. (2020). Exploring 
online news as comparative study between Vendatu at India and Ruangguru from 
Indonesia in COVID-19 pandemic. Journal of Content, Community and 
Communication, 10(6), 167–176. https://doi.org/10.31620/JCCC.06.20/13 

Dulwahab, E., Abdullah, A., Maryani, E., & Muhtadi, A. S. (2021). Media strategy in covering 
religious conflicts: A case study of Ahmadiyah conflict in West Java, Indonesia. Jurnal 
Komunikasi: Malaysian Journal of Communication, 37(2), 98–110. 
https://doi.org/10.17576/JKMJC-2021-3702-07 

 

https://doi.org/10.30813/bricolage.v6i02.2229
https://www.inderscienceonline.com/doi/abs/10.1504/IJESB.2017.084089
https://doi.org/10.17576/jkmjc-2014-3001-10
https://doi.org/10.33153/glr.v16i1.2340
https://doi.org/10.1186/s13731-016-0048-6
https://doi.org/10.17576/JKMJC-2020-3604-18
https://doi.org/10.3390/info11020124
https://doi.org/hj4g
https://doi.org/hj4h
https://doi.org/10.1080/25785273.2020.1823076
https://doi.org/10.30813/bricolage.v6i02.2120
https://doi.org/10.31620/JCCC.06.20/13
https://doi.org/10.17576/JKMJC-2021-3702-07


Jurnal Komunikasi: 
Malaysian Journal of Communication 

Jilid 38(1) 2022: 305-322 

   

319 
 

E-ISSN: 2289-1528 
https://doi.org/10.17576/JKMJC-2022-3801-17 

Fernando, J., Marta, R. F., & Hidayati, R. K. (2020). Reaktualisasi mahasiswa diaspora 
Indonesia dalam menjaga identitas budaya bangsa di Benua Australia. Jurnal Kajian 
Komunikasi, 8(2), 194–206. https://doi.org/10.24198/jkk.v8i2.25219 

Freeman, S., Zhu, Y., & Warner, M. (Eds.). (2020). Ethnicity and entrepreneurship. In, 
International entrepreneurship: A comparative analysis (Chap. 5). Routledge. 
https://doi.org/10.4324/9781351109673-5 

Harita, F. M., Sadono, T. P., Sya, M., Fernando, J., & Goswami, J. K. (2020). Traveloka as the 
ultimate workplace for millenial graduates in information and technology. 
ASPIRATION Journal, 1(2), 163–181. 
http://aspiration.id/index.php/asp/article/view/17 

Harry, H., Marta, R. F., & Briandana, R. (2021). Memetakan tautan budaya Lasem melalui 
dokumenter net. Biro Jawa Tengah dan MetroTVNews. ProTVF, 5(2), 227–246. 
https://doi.org/https://doi.org/10.24198/ptvf.v5i2.33411 

Hashim, H. (2019). DVFx, and modernization of technology: Audience’s changing taste in the 
21st century. Jurnal Komunikasi: Malaysian Journal of Communication, 35(3), 182–
195. https://doi.org/10.17576/JKMJC-2019-3503-11 

Irene, B. N. O. (2017). A cross-cultural assessment of the competency needs of women 
operating in the context of SMMEs in South Africa. Mediterranean Journal of Social 
Sciences, 8(1), 20–30. https://doi.org/10.5901/mjss.2017.v8n1p20 

Jaffery, N. S. N., Annuar, S. N. S., & Raj, J. A. T. (2020). The influence of YouTube advertising 
on the attitude towards fruits and vegetable consumption among university students 
in Malaysia. Jurnal Komunikasi: Malaysian Journal of Communication, 36(3), 353–
372. https://doi.org/10.17576/JKMJC-2020-3603-22 

John, G. P. S. (2014). Victor Turner and contemporary cultural performance: An 
introduction. In T. Larsen (Ed.), The slain God: Anthropologists and the Christian faith 
(pp. 174–220). Oxford University Press. https://doi.org/hnwj 

Khaerunnisa, I., & Cahyadi, E. (2019). Analisa kesehatan keuangan perusahaan untuk 
memprediksi kebangkrutan perusahaan dengan menggunakan metode Altman (Studi 
kasus pada perusahaan manufaktur sektor komponen otomotif yang terdaftar di 
bursa efek Indonesia periode 2011-2015). Jurnal Ilmiah Binaniaga, 13(2). 
https://doi.org/10.33062/jib.v13i2.299 

Kilonzo, T. M., Were, S., & Odhiambo, R. (2018). Influence of employee engagement on the 
performance of teachers in secondary schools in Machakos County in Kenya. 
International Journal of Novel Research in Humanity and Social Sciences, 5(1), 52–71. 
https://www.noveltyjournals.com/upload/paper/Influence%20of%20Employee%20E
ngagement-1280.pdf  

Kishore, S., & Stiff, A. (2020). Co-constructed Documentary Film: collaboration, dialogue, 
and performance in researching gender and contemporary art in Vietnam. Feminist 
Media Studies, 21(6), 973-991. https://doi.org/10.1080/14680777.2020.1793793 

Koch, I., Poljac, E., Müller, H., & Kiesel, A. (2018). Cognitive structure, flexibility, and 
plasticity in human multitasking-an integrative review of dual-task and task-switching 
research. Psychological Bulletin, 144(6), 557–583. https://doi.org/gdjrn8 

Kusumawadani, V., Santoso, N. R., & Herawati, D. M. (2020). YouTube as a media expression 
of transgender women. ASPIRATION Journal, 1(May), 95–112. 
http://www.aspiration.id/index.php/asp/article/view/8 

 

https://doi.org/10.24198/jkk.v8i2.25219
https://doi.org/10.4324/9781351109673-5
http://aspiration.id/index.php/asp/article/view/17
https://doi.org/https:/doi.org/10.24198/ptvf.v5i2.33411
https://doi.org/10.17576/JKMJC-2019-3503-11
https://doi.org/10.5901/mjss.2017.v8n1p20
https://doi.org/10.17576/JKMJC-2020-3603-22
https://doi.org/hnwj
https://doi.org/10.33062/jib.v13i2.299
https://www.noveltyjournals.com/upload/paper/Influence%20of%20Employee%20Engagement-1280.pdf
https://www.noveltyjournals.com/upload/paper/Influence%20of%20Employee%20Engagement-1280.pdf
https://doi.org/10.1080/14680777.2020.1793793
https://doi.org/gdjrn8
http://www.aspiration.id/index.php/asp/article/view/8


Cultural Identification of Entrepreneurship Competency through Tampan Tailor Film Based on Multimodality 
Perspective 
Rustono Farady Marta, Benedicta Prihatin Dwi Riyanti, Angela Oktavia Suryani, Harry, Christine Winstinindah 
Sandroto & Bimo Wikantiyoso 

 

320 

 

E-ISSN: 2289-1528 
https://doi.org/10.17576/JKMJC-2022-3801-17 

Latukolan, J. J., Marta, R. F., & Engliana, E. (2021). When words matter: Language choices 
and brand building on two global coffee shop retail brands in Indonesia. Budapest 
International Research and Critics Institute (BIRCI-Journal): Humanities and Social 
Sciences, 4(2), 2899–2906. https://doi.org/10.33258/birci.v4i2.1974 

Li, X. (2009). Entrepreneurial competencies as an entrepreneurial distinctive: An examination 
of the competency approach in defining entrepreneurs. Singapore Management 
University. 

Liñán, F., & Chen, Y. W. (2009). Development and cross-cultural application of a specific 
instrument to measure entrepreneurial intentions. Entrepreneurship: Theory and 
Practice, 33(3), 593–617. https://doi.org/10.1111/j.1540-6520.2009.00318.x 

Littlejohn, S. W., & Foss, K. A. (2009). Encyclopedia of communication theory. SAGE. 
Lounsbury, M., & Glynn, M. A. (2001). Cultural entrepreneurship: Stories, legitimacy, and 

the acquisition of resources. Strategic Management Journal, 22(6–7), 545–564. 
https://doi.org/10.1002/smj.188 

Lumampauw, A., Marta, R. F., Nugroho, Y., Sandel, T. L., & Lie, S. (2021). The art of honing 
the conscience through Bukalapak ads: Barongsai Indonesia, juara hati membangun 
bangsa. International Journal of Visual and Performing Arts, 3(1), 9–21. 
https://doi.org/10.31763/viperarts.v3i1.342 

Makmun, M. T. Al, Kristina, D., Kusciati, K. P., & Kusumastuti, F. (2020). The images of 
Donald Trump on online news media in indonesia through photojournalism: Media 
construction and readers’ perception. Jurnal Komunikasi: Malaysian Journal of 
Communication, 36(4), 308–322. https://doi.org/10.17576/JKMJC-2020-3604-19 

Maritz, A., Nguyen, Q. A., Shrivastava, A., & Ivanov, S. (2022). University accelerators and 
entrepreneurship education in Australia: Substantive and symbolic motives. 
Education + Training, ahead-of-p(ahead-of-print). https://doi.org/10.1108/ET-08-
2021-0325 

Marta, R. F. (2018). Polemik kebhinnekaan Indonesia pada informasi Instagram @Infia_Fact 
terkait patung Kwan Sing Tee Koen Tuban. Bricolage: Jurnal Magister Ilmu 
Komunikasi, 3(2), 63–71. https://doi.org/10.30813/bricolage.v3i02.922 

Marta, R. F., Fernando, J., Sampurna, A., Jarata, J. R. B., & Syarnubi, K. L. (2021). Interactivity 
in e-sport future learning from the choices and attributes perspectives of online 
news. Review of International Geographical Education Online, 11(4), 1192–1202.  

Marta, R. F., Prasetya, A. A., Laurensia, B., Stevani, S., & Syarnubi, K. L. (2020). Imbalance 
Identity in E-Sports News Intersectionality on Covid-19 Pandemic Situation. Jurnal 
ASPIKOM, 5(2), 206-217. https://doi.org/10.24329/aspikom.v5i2.769 

Marta, R. F., & Sierjames, J. (2018). Identifikasi nilai kemajemukan Indonesia sebagai 
identitas bangsa dalam iklan Mixagrip versi keragaman budaya. Jurnal Kajian 
Komunikasi, 6(1), 37–50. 

Marta, R. F., Syarnubi, K. L., Wang, C., Cahyanto, I. P., Briandana, R., & Isnaini, M. (2021). 
Gaining public support: Framing of esports news content in the COVID-19 pandemic. 
SEARCH Journal of Media and Communication Research, 13(2), 71–86. 

Mulyana, D., & Yaputra, A. (2020). The contestation of cultural claims in online media 
between Malaysia and Indonesia. Jurnal Studi Komunikasi (Indonesian Journal of 
Communications Studies), 4(2), 344-356. https://doi.org/10.25139/jsk.v4i2.2152 

 

https://doi.org/10.33258/birci.v4i2.1974
https://doi.org/10.1111/j.1540-6520.2009.00318.x
https://doi.org/10.1002/smj.188
https://doi.org/10.31763/viperarts.v3i1.342
https://doi.org/10.17576/JKMJC-2020-3604-19
https://doi.org/10.1108/ET-08-2021-0325
https://doi.org/10.1108/ET-08-2021-0325
https://doi.org/10.30813/bricolage.v3i02.922
https://doi.org/10.24329/aspikom.v5i2.769
https://doi.org/10.25139/jsk.v4i2.2152


Jurnal Komunikasi: 
Malaysian Journal of Communication 

Jilid 38(1) 2022: 305-322 

   

321 
 

E-ISSN: 2289-1528 
https://doi.org/10.17576/JKMJC-2022-3801-17 

Mustafa, B. A., & Ahmad, A. L. (2019). Adaptasi Antarabudaya Penghijrahan Pelajar Malaysia 
ke Negara Asia (Intercultural Adaptation of Malaysian Students in Asian Countries). 
Jurnal Komunikasi: Malaysian Journal of Communication, 35(2), 18–34. 
https://doi.org/10.17576/jkmjc-2019-3502-02 

Pristianita, S., Marta, R. F., Mercedes, A., Nugroho Widiyanto, Y., & Febrianno Boer, R. 
(2020). Comparative analysis of online news content objectivity on Covid-19 
between Detik.com and Kompas.com. Informatologia, 53(3–4), 127–139. 
https://doi.org/10.32914/i.53.3-4.1 

Rech, G., & Migliorati, L. (2021). Social representations about cultural tourism in the time of 
covid-19: A case study of langhe, monferrato and roero (italy). Sustainability 
(Switzerland), 13(11). https://doi.org/10.3390/su13116301 

Riyanti, B. P. D., Suryani, A. O., Sandroto, C. W., & Suharso, S. Y. (2020). The level of 
importance of entrepreneurial competencies according to entrepreneurs and 
scientists. International Journal of Applied Business and International Management, 
5(1), 74–81. https://doi.org/10.32535/ijabim.v5i1.769 

Riyanti, B. P. D., & Suwartono, C. (2018). Psychometric evaluation of newly developed self-
assessment of entrepreneurial competencies. International Journal of Applied 
Business & International Management, 3(2), 39–56. 

Rosli, H. F., Wan Mahmud, W. A., & Mahbob, M. H. (2016). Peranan media sebagai alat 
kesedaran sosial dalam kalangan orang kurang upaya di Malaysia (The role of media 
as a social awareness tool among the disabled in Malaysia). Jurnal Komunikasi: 
Malaysian Journal of Communication, 32(2), 471–488. https://doi.org/hj4n 

Samiaji, A., Bahruddin, M., Harry, H., & Hidayat, E. (2022). Nation branding construction and 
public diplomacy from @America in Muslim community of Indonesia. Medium Jurnal 
Ilmiah Fakultas Ilmu Komunikasi, 9(2), 276–290.  

Sandroto, C. W., Riyanti, B. P. D., & Tri Warmiyati, M. (2018). Entrepreneurial intention and 
competencies of vocational and high school graduates in Indonesia. Pertanika 
Journal of Social Sciences and Humanities, 26T, 225–236. 

Sandroto, C. W., Warmiyati D.W, M. T., & Riyanti, B. P. D. (2021). Gambaran intensi menjadi 
wirausaha dan kompetensi wirausaha pada siswa SMK: Studi pada beberapa sekolah 
SMK. 

Sari, N., Marta, R. F., Angreani, N., Harry, H., & Perkasa, M. I. A. (2021). Menakar loyalitas 
konsumen berdasarkan persepsi nilai dan kepercayaan Merek Geprek Bensu. 
Soetomo Communication and Humanities, 2(2), 75-85. 
https://ejournal.unitomo.ac.id/index.php/sch/article/view/4078 

Schmiz, A. (2017). Staging a ‘Chinatown’ in Berlin: The role of city branding in the urban 
governance of ethnic diversity. European Urban and Regional Studies, 24(3), 290–
303. https://doi.org/10.1177/0969776416637208 

Secundo, G., Mele, G., Vecchio, P. Del, Elia, G., Margherita, A., & Ndou, V. (2021). Threat or 
opportunity? A case study of digital-enabled redesign of entrepreneurship education 
in the COVID-19 emergency. Technological Forecasting and Social Change, 166, 
120565. https://doi.org/10.1016/j.techfore.2020.120565 

Sohn, K. (2017). The risk preferences of entrepreneurs in Indonesia. Bulletin of Economic 
Research, 69(3), 271–287. https://doi.org/10.1111/boer.12088 

 
 

https://doi.org/10.17576/jkmjc-2019-3502-02
https://doi.org/10.32914/i.53.3-4.1
https://doi.org/10.3390/su13116301
https://doi.org/10.32535/ijabim.v5i1.769
https://doi.org/hj4n
https://ejournal.unitomo.ac.id/index.php/sch/article/view/4078
https://doi.org/10.1177/0969776416637208
https://doi.org/10.1016/j.techfore.2020.120565
https://doi.org/10.1111/boer.12088


Cultural Identification of Entrepreneurship Competency through Tampan Tailor Film Based on Multimodality 
Perspective 
Rustono Farady Marta, Benedicta Prihatin Dwi Riyanti, Angela Oktavia Suryani, Harry, Christine Winstinindah 
Sandroto & Bimo Wikantiyoso 

 

322 

 

E-ISSN: 2289-1528 
https://doi.org/10.17576/JKMJC-2022-3801-17 

Susilo, D., Hidayat, E., & Marta, R. F. (2021). Village public innovations during COVID19 
pandemic in rural areas: Phenomena in Madura, Indonesia. Cogent Social Sciences, 
7(1), 1905919. https://doi.org/10.1080/23311886.2021.1905919 

Sya, M., Marta, R. F., & Hadi, I. P. (2020). Refleksi pluralisme melalui film animasi Si Entong 
sebagai identitas budaya Indonesia. Jurnal Riset Komunikasi, 3(1), 18–33. 
https://doi.org/10.24329/jurkom.v3i1.102 

Tang, P., Quan, K., & Zhu, J. (2020). The construction of China’s images through multimodal 
metaphor: A case study of China-related BBC documentaries. Theory and Practice in 
Language Studies, 10(9), 1044-1053. https://doi.org/10.17507/tpls.1009.05 

Tittel, A., & Terzidis, O. (2020). Entrepreneurial competences revised: Developing a 
consolidated and categorized list of entrepreneurial competences. Entrep Educ, 3, 1–
35. https://doi.org/10.1007/s41959-019-00021-4 

Trabskaia, I., & Mets, T. (2021). Perceptual fluctuations within the entrepreneurial journey: 
Experience from process-based entrepreneurship training. Administrative Sciences, 
11(3), 84. https://doi.org/10.3390/admsci11030084 

Umukoro, O. S., & Okurame, D. E. (2017). Exogenous determinants of entrepreneurial 
intuition and the mediatory role of psychological capital among potential youth 
entrepreneurs. Journal of Global Entrepreneurship Research, 7(1). 
https://doi.org/10.1186/s40497-017-0078-y 

Wang, C., Kerry, L., & Marta, R. F. (2021). Film distribution by video streaming platforms 
across Southeast Asia during COVID-19. Media, Culture and Society, 43(8), 1542–
1552. https://doi.org/10.1177/01634437211045350 

 
 

https://doi.org/10.1080/23311886.2021.1905919
https://doi.org/10.24329/jurkom.v3i1.102
https://doi.org/10.17507/tpls.1009.05
https://doi.org/10.1007/s41959-019-00021-4
https://doi.org/10.3390/admsci11030084
https://doi.org/10.1186/s40497-017-0078-y
https://doi.org/10.1177/01634437211045350

