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ABSTRACT

The unethical activities related to weak political participation integrity on social media have influenced
negative behaviours among supporters, particularly the young people. Social media transmits
information on demonstration activities by enabling the creation, collection, and dissemination of
false information or seditious libel, which exposes the country to external attacks and threats.
Furthermore, young people’s negative political participation activities on social media, such as
creating and disseminating false information, making harsh remarks, generating turmoil to acquire
popularity or go viral, can potentially lead to cybercrimes. This research identified the impacts of
media literacy competencies, namely access, analysis and evaluation, creation, reflection, and action,
on political participation integrity among young people. This study distributed a survey to targeted
university students in Melaka, Malaysia using the simple random sampling method. The students’
participation was purely voluntary. A total of 388 responses were successfully collected. The structural
equation authenticated that four competencies significantly influenced the participants’ political
participation integrity: access, analysis and evaluation, reflection, and action. In addition, young
people who have media literacy skills showed a stronger preference to engage in political activities
with higher moral conduct. The findings provided valuable insights about young people's political
participation integrity on social media in Malaysia.

Keywords: Media literacy competencies, political participation integrity, structural equation
modelling, young people, social media.

INTRODUCTION
Social media activities with low political participation integrity have influenced negative
actions among the young people. According to Malaysian Youth Policy by the Ministry of
Youth and Sports Malaysia (2015), young people can be defined as those aged between 15
and 30 and they are deemed to be always aggressive and act radically in participating political
activities (Taib & Yaakop, 2017). Young people’s negative political participation activities on
social media, such as creating and disseminating false information (Berduygina et al., 2019),
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making harsh remarks (Samuel-Azran, Yarchi & Wolfsfeld, 2017), generating turmoil to
acquire popularity or go viral (Edgerly et al., 2016), can potentially lead to cybercrimes
(Marttila et al., 2021). Moreover, young people can utilise social media to circulate seditious
libels, thus exposing the country to external attacks and threats (Sushama et al., 2021).
Consequently, young people’s negative political behaviours on social media directly impact
their participation integrity (Weeks et al., 2017).

Notably, young people are commonly associated with acts of aggression and more
receptive to technological advancement (Scherman & Rivera, 2021). This group is also an
agent of national transformation that guides the country toward its global aspirations
(Mohamad et al., 2018). Ensuring the young people are equipped with strong integrity values
can generate ethical leaders to drive national transformation in line with religious and cultural
values and reduce the inclination for immoral acts in the political system of the country.

In this study, media literacy is predicted to improve the young people’s political
participation integrity on social media by avoiding unethical behaviours. Media literacy is
defined as the ability to comprehend and explain the meaning of information or actions in the
media. According to Potter (2018), media literacy is the knowledge of the various media that
work in society. In contrast, Wallis and Buckingham (2016) defined media literacy as the skill
to comprehend the cultural, economic, and political aspects of media technology, media
publishing, and broadcasting information. Additionally, Kahne and Bowyer (2019) described
media literacy as a mobile network created to give individuals more control over the media
they use to send and receive feedback. Similarly, Heller (2021) indicated that media literacy
is the ability to communicate with all media types including printed or electronic, by
accessing, researching, and evaluating images, audio, and information.

Furthermore, communication expert Silverblatt (2018) presented a systematic guide
to make media literacy a part of a well-informed media culture orientation. He identified five
media literacy elements that consumers should acknowledge. Firstly, consumers need to
comprehend the impacts of media on individuals and society. In addition, understanding the
communication process and the strategies for analysing and discussing information in the
media is paramount. Being aware that media content provides insights into the culture and
oneself was also emphasised. Overall, consumers require an understanding of the fun and
inclination of the media content.

Various factors contribute to more people embracing technology, such as easy-to-use
features (Omotayo & Folorunso, 2020), interactive and user-friendly applications, broader
social networks (Halpern et al., 2017), and more effective communication processes and
social support (Hayes et al., 2016), particularly for the young people. Research on social media
usage among the young people proved that interactive applications with multimedia features
including audio, video, and mobile graphics make social media more popular than
conventional media among Gen-Y. Following that, the new millennium media provide
accessibility and direct communication between information owners and target groups,
where feedback and questions obtain more efficient responses than traditional media (Weeks
et al., 2017).

Essentially, researchers are more likely to study media literacy in the context of
gualitative education than quantitatively. This study, however, assesses young people’s
integrity level, utilising selected new media literacy instruments (Koc & Barut, 2016) which
analysed five media literacy competencies: 1) access, 2) analysis and evaluation, 3) creation,
4) reflection, and 5) action. These competencies denote the primary purpose of media literacy
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is to improve communication skills and avoid being deceived by media material. Ultimately,
this study aimed to enhance the media literacy dimensions by incorporating political
participation aspects that are rarely studied in Malaysia.

MEDIA LITERACY AND POLITICAL PARTICIPATION

According to Ciurel (2016), media literacy is the ability to critically evaluate and digest media
messages and develop and disseminate content via old and new media platforms. Media
literacy also facilitates and promotes critical thinking abilities in media messaging to help
users avoid or reduce content risk, personal information risk, and behavioural risk.
Technological media advancement has resulted in a wide range of data and information,
requiring data-rich media literacy abilities to process complicated media landscapes. The
internet has altered the way people communicate and receive information. Therefore, media
literacy is crucial to ensure users can critically assess the information they received (Kim,
2019).

Notably, individuals with digital literacy can live, learn, work, and participate as digital
citizens. The Australian Communication Media Authority (ACMA) defined digital media
literacy as understanding and application of information in various formats from numerous
sources. Skills, comprehension, and knowledge enable safe and effective media use and the
ability to communicate in many situations through using, understanding, and creating
communication materials (Australian Communication Media Authority, 2009).

Access and retrieval, analysis and evaluation, communication, creation, reflection, and
action are critical media literacy abilities in the digital era (Hobbs, 2010; Kahne et al., 2012;
Lin et al., 2013). Hobbs (2017) defined media literacy as the ability to use, analyse, evaluate,
and create information online through digital media. Presently, individuals need advanced
communication configuration and problem-solving abilities spanning five digital media
competencies: access, analysis and evaluation, creation, reflection, and action.

Additionally, to become well-versed in digital media literacy, individuals must equip
themselves with the skills to comprehend, analyse, and evaluate online information and news
(Bowyer & Kahne, 2020) and communication skills (the ability to locate, save, distribute,
produce, and evaluate data). Furthermore, creative activity, critical thinking, risk awareness,
internet chances, the ability to innovatively produce content using digital media tools (Gotlieb
& Cheema, 2017) or discuss political issues (Hodgin, 2019) are also important. Solid technical
and critical thinking skills allow users to adequately evaluate and analyse media content to
obtain correct and valid information (Hobbs, 2017). Despite the efficiency of using new media
to obtain information, it can also lead to abuse and cybercrime. According to Tan Sri
Mohamad Fuzi Harun, the Inspector-General of Police in Malaysia, digital technology aided
by unrestricted access to social media has contributed to a broad spectrum of commercial
crime trends, particularly cybercrimes (Shaari & Kamaluddin, 2019). These cybercrimes
include slandering the leaders of the country, weakening the power of the monarchy and the
federal constitution, and consequently leading to moral collapse, political instability, and the
loss of social and national sovereignty.

Moreover, consumers, particularly young activists (Lee & Ting, 2015), are content
providers in the new media (Middaugh, 2019). Digital media interactions act as a knowledge
source (Zoizner, 2021) and an educational tool for the young people. Many individuals can
now create their own games, music, news, and videos. Previously, these functions were solely
available to media professionals. In addition, regular people can make and share materials
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from start to finish as digital publishing tools are inexpensive. Ultimately, media literacy is
digital production abilities that include creative and critical skills in accessing and generating
media content (Silverblatt, 2018) and not merely a matter of interpretation or contextual
knowledge.

New media literacy is a social and cultural skill learned online and is based on core
literacy abilities, such as reading and writing, research skills, and critical media analysis
abilities (Cappello, 2017). Martens and Hobbs (2015) stated that critical reading and writing
skills are imperative in the digital media era to improve the young people’s ability to evaluate
information. These skills are necessary to provide effective digital media literacy programmes
and ongoing learning opportunities for civic participation (Mihailidis, 2019). These digital
media literacy abilities are required for full engagement in social and political activities as
engaged citizens in a democratic society (Hodgin, 2019).

Besides, individual expressions have given way to community involvement (Middaugh,
2019) and public participation in new media literacy allows people to be aware about media
and its impact (Tugtekin & Koc, 2020), enables society to voice and share their views, and
empowers people to express and share their opinions through all forms of digital media (Gong
& Verboord, 2020). Presently, digital media technology has become an integral part of civic
and political life, particularly among young people (Middaugh, 2019).

The young people can benefit from media literacy as they have direct experiences
through online courses, discussions, publications, and collective action (Powers et al., 2016).
Media literacy has become a metric for assessing the young people’s abilities to engage in
civic engagement and political participation in support of democratic institutions and
practices in Malaysia. As the primary source of information for the people and the
government, there is a strong link between media communication and politics. Unfortunately,
restricting undesirable outcomes of new media usage is challenging as users can speak freely
and publicly.

Generally, authorities have difficulties eradicating unethical activities as Malaysia has
around 30 million internet users who can register for multiple social media accounts under
different names (Faris, 2022). When misconduct occurs, authorities must dedicate a
significant amount of time locating the person who made the initial statement or committed
the act. Overall, providing critical education and skills to promote integration and awareness
while also acting as a deterrent to unethical actions and activities in the community is vital.
New media literacy skills are an excellent way to nurture and teach children from a young age
to act ethically while using social media (Fawkes, 2020). Media literacy skills must be included
in primary and secondary education to nurture digital citizens with complete integrity and
moral principles.

Access

The competence in accessing media content is vital for the young people to guide their actions
with integrity. Media literacy and political participation steered a new direction in
determining aspects of the access competence (Ashley & Maksl, 2017; Middaugh, 2019).
According to Kim and Johnson (2012), this competency enabled access to political blogs. Blog
users with high political participation and inclination were attracted to political blogs as
political information could be shared freely.
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Apart from the education level and internet use frequency, news content significantly
lowered political participation among the young people. In line with that, various platforms
were analysed to measure individuals’” media access skills. Among them were television and
radio (Ojebuyi & Salawu, 2015), Internet (Bober et al., 2010), social media (Loader et al.,
2014), and smartphones (Koo et al., 2014). Resultantly, the young people utilised these
platforms to access current political information.

In shaping political interest via knowledge, political scientists and media scholars
believe that high media literacy rates contribute to users having access to quality information
resources (Ptaszek, 2018). Social media offers an interactive platform that enables
communication with those who have similar interests. A more interactive and open political
discussion space makes this media accessible to the young people when engaging in online
politics (Kiyohara et al., 2018). Therefore, the young people must develop their political
inclinations and knowledge using strong media literacy competencies (Hodgin, 2019). Thus,
increasing political participation integrity. Nonetheless, social media access does not promise
the young people’s political involvement (Casero-Ripollés, 2017).

Additionally, Ali and Mohd Safar (2011) studied access to online newspapers and
general elections. Online media was reported to offer a more interactive platform for
everyone to access and use. Individuals can conveniently obtain political information with the
help of computers and internet connections (Bakker & de Vreese, 2011). The skill to access
media content certainly contributes to the political participation integrity among the young
people as it eliminates the harmful effects of the media. This can strengthen the political
integrity of participation among young people in social media.

H1: Access skills significantly influence political participation integrity.

Analysis and Evaluation

Diverse media content is easily accessible. Thus, robust analysis and evaluation skills are
crucial. Hobbs (2010) defined analysis and evaluation as the ability to think critically, convey
messages, be creative, and engage in ethical behaviours. In addition, analysis and evaluation
skills include the abilities to research and evaluate from numerous information sources (Lewis
& Jhally, 1998), understand information and think critically about information sources (Potter,
2018), and compare them with other sources (Siti Nurshahidah et al., 2020, Mohd Sufiean et
al., 2020).

Furthermore, analysis and evaluation skills are the main channels of media literacy
(Potter, 2018). Many academics in the psychology, sociology, and socio-politics domains
stated that the primary purpose of media literacy is to assess media use and interpret media
content (Eristi & Erdem, 2017). The ability to perform analysis and evaluation is relevant to
the young people as it is used daily. Even with its features that suit the young people, it further
enhances access to information. This, in turn, leads to the need for analysis and evaluation
skills. Notably, a person with strong media and digital literacy will respect others’ rights. In
addition, analysis and evaluation skills enable the young people to seek out political
information and ensure that it is authentic, correct, ethical, and moral (Hobbs, 2010). These
skills can also encourage the young people to speak freely and with integrity (Aufderheide,
1992; Hobbs, 2010).
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Ultimately, integrity is created by comparing political data quality. Positive political
information significantly impacts civic activities in a society (Givskov & Trenz, 2014) and
strengthens national democracy (Chang, 2017) and beliefs in the political system. Previous
studies identified that political information, particularly news on social media, contained
more provocative information than traditional media, such as television, radio, and
newspapers. Exposure to greater provocative content greatly influences political participation
integrity (Lailiyah et al., 2018). Therefore, the following hypothesis was proposed:

H2: Analysis and evaluation skills significantly influence political participation integrity.

Creation
According to Kahne et al. (2012), creation is the ability to creatively create and compose
information to share with digital citizens. Individuals with this competency can quickly and
efficiently construct and produce media content, such as video clips, photos, and text. This
competency allows the young people to express their feelings and share knowledge by
creating and sharing political media content in various forms. This is in line with Hobbs (2010)
which denoted the creative aspect as creating media materials in various forms and formats.
In addition, the Ministry of Education in Finland underlined the importance of media
materials creation as they are more interactive and allow new perspectives and meanings to
be developed (European Commission, 2010). Resultantly, a thorough understanding of media
content generation enables the young people to be more efficient, specifically when it
involves political participation. Creating digital information can reduce costs for users as they
can quickly create, share, and distribute media content through social media channels.
Casero-Ripollés (2017) also indicated that digital information gives users more freedom to
produce their materials. Previously, only the elite could create media content. In contrast,
anyone can create and share media content with the availability of social media. This
competency facilitates more political engagement in cyberspace and strengthens democracy.
Efforts to educate young people on the ability to create media information have been
started in many countries. But the ability to produce political content needs to be based on
the efficacy of political knowledge. The importance of knowledge is an important determinant
of the creation of political content for young people. This idea is in line with the study of Kaid
et al. (2007) in which the political knowledge of young people has a significant relationship in
ensuring the level of political participation of this generation. The confidence of young people
to express political knowledge through the creation of political content on social media
directly affects the high level of political participation of young people (Jenkin, 2016; Kahne
& Bowyer, 2018). Besides that, the level of education (Berinsky & Lenz, 2011), the level of
political inclination based on the requirements of the study syllabus (Arsenijevi¢ & Andevski,
2016) and time commitment to create and generate political information to share with
netizens (Ostman, 2012) are also factors of young people create and share political content.
Therefore, the following hypothesis was proposed:

H3: Creation skills significantly influence political participation integrity.
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Reflection

Reflection skills help individuals make moral and ethical decisions while creating media
content and materials (Nupairoj, 2016). This statement is aligned with Potter (2018) who
stated that one must have a social responsibility and internal integrity that can be used to
benefit oneself and others. Additionally, Hobbs (2010) defined media literacy interpretation
as combining skills, such as emotional reasoning and social skills in technology use. This
competency includes the ability to respond ethically (Koc & Barut, 2016).

Essentially, media literacy involves acceptance, culture, emotional intelligence, and
enthusiasm (Potter, 2018). There are distinct differences in how individuals in different
countries interact. A non-response can be influenced by the media information sought and
received. Following that, content released on entertainment social media sites does not have
the same impact as the old political social media (Keller & Kleinen-von Konigslow, 2018). This
is due to the need to understand and assess the potential risks and dangers of such media
messages. Therefore, users must understand how differences in values and life experiences
could influence the use and interpretation of media messages.

Life experiences affect a person’s vision and understanding. One can enhance their
ability to acquire information in a broader perspective and more critically by contemplating
their actions and developing media literacy competencies. According to Hobbs (2017), an
individual who understands the concepts of privacy and public and honours legal rights and
obligations must be equipped with a reflection element (copyright, intellectual freedom). It is
crucial to acknowledge that communication possesses the power to maintain status quo,
dominate government, and change the world.

Consequently, reflection skills lead to critical media use by evaluating the
consequences of responses. Being proficient with this competency helps individual’s
problem-solve and express their opinions and rights under ethical standards and social and
legal obligations. In addition, it aids the understanding of how a person’s personal choices
influence society and contribute to the actions of a particular community. Therefore, the
following hypothesis was proposed:

H4: Reflection skills significantly influence political participation integrity.

Action

Individuals with media literacy use the media to exchange information, discuss ideas, and get
news from other sources. Media users were shaped by their understanding and awareness of
media literacy skills. Resultantly, they become more conscious of their behaviours and alert
to moral conduct and civic engagement (Suwana, 2021). Access to reliable media significantly
increases political knowledge and encourages individuals to engage in political activities
ethically (Shiratuddin et al., 2016).

In contrast, access to social media could also contribute to activities of weak political
participation integrity, such as participating in street demonstration activities, provocation,
and protesting (Syahputra, 2019). Ultimately, the convenience of social media is often used
for political expression. Nonetheless, the young people’s political expressions on social media
containing controversial, provocative issues, or hate speech related to politics and religious
beliefs positively correlated to low political participation integrity (Ostman, 2012; Syahputra,
2019).
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A study conducted by Willnat et al. (2013) in Malaysia reported that social media use
significantly affected political participation among the young people. The use of social media
is reported to greatly influence online political participation among young people. Therefore,
providing guidelines and ethics of media use is critical (Aufderheide, 1992) as media literacy
can strengthen the political participation integrity among the young people (Siti Nurshahidah
et al., 2020).

Furthermore, media literacy education encourages the young people to act with
integrity and morals (Middaugh, 2018) and combat political apathy and cynicism (Vraga &
Tully, 2019). The young people equipped with these skills would be more rational and critical
in choosing a credible platform to obtain political information (Bowyer & Kahne, 2020). They
can also generate new perspectives, thus helping them become more ethical active media
users.

Social media offers more interactive features than traditional media, such as radio,
television, and newspapers (Mohd Sufiean et al., 2019). These features allow the young
people to engage in online political activities including conversations, discussions, signing
petitions online, sharing information, and liking updates from politicians’ accounts or other
social media users. Media access and analysis skills influence engagement prudently. These
abilities also impact the young people’s quality of life, develop social norms, and strengthen
political beliefs (Ashley & Maksl, 2017). Therefore, the following hypothesis was proposed:

H5: Action skills significantly influence political participation integrity.

The proposed research model is presented in Figure 1.

Access

Analysis and
Evaluation

Integrity of political

Create participation

Reflect

Act

Figure 1: Research model
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METHODOLOGY

The students selected for this study were from four universities located in Melaka, Malaysia:
Universiti Teknologi MARA Melaka (UiTM), Universiti Teknikal Malaysia (UTeM), Multimedia
Universiti Melaka (MMU), and Kolej Universiti Islam Melaka (KUIM). The target sample was
selected using the simple random sampling method. A questionnaire containing two parts
was used as an instrument for this study. Part A consists of general information regarding
demographic variables such as gender, age, status, race, education and social media use. Part
B contains a New Media Literacy Scale (NMLS) adapted by Koc and Barut (2016) which
contains five aspects namely Access, Analysis and Evaluation, Creation, Reflection and Action.
Pilot test for this study shows that Cronbach Alpha (reliability) of Access, Analysis and
Evaluation, Creation, Reflection and Action exceed the acceptable threshold level of 0.7. A
survey method was used to collect data from students between the ages of 21 and 40. A total
of 400 questionnaires were distributed online, and 388 respondents answered. Structural
Equation Modelling (SEM) approaches were employed to test the study model using AMOS
21.0 computer software. The SEM thoroughly tested the links between observable and latent
variables of the hypotheses (Hoyle, 1995). The statistical method combined path analysis,
factor analysis, and linear regression into a theoretical causal model for analysis of latent
constructs and measurable variables (Anderson & Gerbing, 1988).

Table 1: Internal consistency

Variable Cronbach Alpha
Access 0.92
Analysis and Evaluation 0.92
Creation 0.89
Reflection 0.91
Action 0.89

FINDINGS AND DISCUSSIONS

The survey received a 97% response rate. Out of 388 respondents, 42.5% were females and
57.5% were males. In addition, 54.9% of the respondents were between 21 and 23 years old.
Over 87% of the respondents were single. Most respondents had received higher education:
2.6% fulfilled STPM, 3.6% completed Matriculation, 2.6% obtained Pre-Diplomas, 59.8%
earned Diplomas, and 32% finished Bachelor’s degrees. Moreover, 49.2% of respondents
utilised social media more than ten times daily, while 29.6% updated social media accounts
every 1-30 minutes. The respondents’ demographic profiles are presented in Table 2.

Table 2: Demographic profiles of the respondents

Profile Frequency Percentage (%)

Gender
Male 165 42.5
Female 223 57.5

Age
18-20 37 9.5
21-23 213 54.9
24-26 88 22.7
27-29 37 9.5
30-40 13 3.4
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Marital status

Single 338 87.1
Married 38 9.8
Other 12 3.1
Race
Malay 286 73.7
Chinese 66 17.0
Indian 19 4.9
Other 17 4.4
Religion
Islam 290 74.7
Christian 39 10.1
Buddha 36 9.3
Hindu 17 4.4
Other 6 1.5

Education level

STPM 10 2.6
Matriculation 14 3.6
Pre-Diploma 10 2.6
Diploma 232 59.8
Degree 124 32.0

Higher Education Institution

UiTM 136 35.1
UTeM 99 25.5
MMU 100 25.8
KUIM 53 13.7

Frequency of using social media in a day?

1-2 times 24 6.2
3-5 times 80 20.6
6-10 times 93 24.0
> 10 times 191 49.2

The time used to update social media accounts?

1-30 minutes 115 29.6

31 minutes-1 hour 98 25.3

1 hour-2 hours 85 21.9

> 3 hours 90 23.2
Reliability Analysis

The convergent validity, discriminant validity, and reliability of the multiple-item scales were
examined based on the Confirmatory Factor Analysis (CFA) results (Fornell & Larcker, 1981).
Composite reliability (CR) which measures the extent to which items are free of random error
were utilised to examine reliability. In contrast, convergent validity was determined using
factor loadings and average variances (AVE). Previous research indicated that convergent
validity necessitates a factor loading of more than 0.50 and an AVE greater than 0.50.

The composite reliability values were found to be varied from 0.866 to 0.925, which
was higher than the proposed cut-off of 0.70 (Nunnally & Bernstein, 1994). All items
demonstrated statistically significant loadings of greater than 0.50. The factor loadings and
reliability details are presented in Table 3.
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Table 3: Factor loadings and reliability

Construct / Measurement

. Standardised Loading CR AVE
item

Access 0.866 0.620
AS1 0.961

AS2 0.947

AS3 0.535

AS4 0.824

Analysis and Evaluation 0.925 0.639
AE1l 0.929

AE2 0.974

AE3 0.963

AE4 0.819

AES 0.832

AE6 0.821

Creation 0.902 0.647
CR1 0.906

CR2 0.957

CR3 0.716

CR4 0.864

CR5 0.827

Reflection 0.887 0.616
RF1 0.927

RF2 0.649

RF3 0.974

RF4 0.978

RF5 0.964

Action 0.899 0.690
AC1 0.945

AC2 0.978

AC3 0.898

AC4 0.846

The AVE was used to measure discriminant validity (Fornell & Larcker, 1981). The AVE
values for all constructs were more than 0.5. All square roots of the AVE values were greater
than off-diagonal correlation elements, denoting that discriminant validity was achieved. The

correlation matrix and roots of the AVEs are presented in Table 4.

Table 4: Correlation matrix and roots of the AVEs (presented as diagonal elements)

1 2 3 4 5 6
(1) Access 0.786
(2) Analysis and Evaluation 0.634 0.789
(3) Creation 0.439 0.635 0.804
(4) Reflection 0.304 0.545 0.791 0.795
(5) Action 0.287 0.531 0.724 0.765 0.830
(6) Political Participation Integrity 0.492 0.703 0.757 0.758 0.803 0.859
Mean 4.907 4.663 4.253 4.089 3.962 4.322
Std. Deviation 1.165 1.261 1.397 1.452 1.477 1.065
** Correlation is significant at the 0.01 level (2-tailed)
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Path Analysis

The SEM model calculated the path coefficients which reflected the strength of the
correlations between the dependent and independent variables. Alternatively, the R-square
value denoted how much variation is explained by the independent variables. The route
coefficients in the SEM model indicated the standardised regression coefficients.

The structural model depicting the hypothesised linear and causal relationships
among the variables was examined using data from the validated measurements. The squared
multiple correlations for the structural equations index implied the independent variables
explained 78% variation in the dependent variable. Figure 2 illustrates the research findings,
whereas Table 5 demonstrates the causal routes properties (standardised path coefficients
(B), standard error, p-value, and hypotheses outcomes).
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Figure 2: Estimated research model

Political Participation Integrity

Media access skills significantly influenced political participation integrity among the young
people at 0.05 level (B1=0.116), as presented in Table 5 and Figure 2. Thus, H1 was supported,
proving that this competency would help the young people avoid deviant behaviours and
increase their political participation integrity. Furthermore, analysis and evaluation skills
positively influenced the political participation integrity among the young people (p = 0.05, B2
= 0.244), which supported H2. Utilising this competency to evaluate media content,
particularly political information, would nurture the young people’s strong integrity in
political participation.
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In contrast, H3 was not supported as the impact of creation ability on political
participation integrity was insignificant at 0.05 level (B3 = 0.116). Consequently, the skills to
create media content reflected no positive effect on political participation integrity. The
young people with high education levels were also not more strongly affected by media
literacy-related predictors. It shows that young people are not motivated to talk about or
produce political content. This finding is supported by Kligler-Vilenchik (2022), who found that
there are several reasons why young people do not create political material. One of them is
because they feel that politics does not affect their lives much, which is one of the reasons
mentioned. In addition, despite having an interest in politics, it is restricted to in-person
interactions only. Alternately, H4 was supported as reflection skills positively influenced
political participation integrity at 0.05 level (B4 = 0.212). The young people with a solid
reflection skill can provide good and ethical political reflections as they know how to voice
out their opinions through the proper channels.

In addition, the ability to act positively influenced political participation integrity at
0.05 level (Bs = 0.369), thus proving H5. This competency enhances the young people’s
political participation integrity by empowering the young people to engage in political
activities and discourses in a reasonable manner.

Table 5: Hypotheses test results

Path B S.E. ¢] Result
H1 IPP <--- ASX .116 .363 .007 Supported
H2 IPP <--- AEX 244 446 *kk Supported
H3 IPP <--- CRx .116 .577 .095 Not Supported
H4 IPP <--- RFx 212 1.206 .048 Supported
H5 IPP <--- ACx .369 .688 *kk Supported

Notes: Path = Relationship between independent variable on dependent variable; B = Standardised regression
coefficient; S.E. = Standard error; p = Level of significance

IMPLICATIONS AND CONCLUSION

Empirical research was conducted to determine the political participation integrity predictors
among the young people in Malaysia. Resultantly, the young people’s political participation
integrity was explained by four media literacy competencies: access, analysis and evaluation,
reflection, and action. This finding supported earlier results by Aufderheide (1992), van
Deursen and van Dijk (2008), Hobbs (2010), Nupairoj (2016), and Koc and Barut (2016),
depicting media literacy enhancements are required to assist users in avoiding content risk,
personal information risk, and behavioural risk.

The implications for governments, agencies, and system developers are also
discussed. The findings provided valuable evidence-based recommendations for developing
practice and policymaking that are focused on the young people’s political participation. In
maintaining and strengthening political participation integrity among the young people,
policymakers should concentrate on improving access, analysis and evaluation, reflection,
and action competencies in their development strategies for the National Young People
Development Policy of Malaysia.

Besides, government agencies must establish implementation methods that highlight
the political participation integrity and media literacy competencies to promote favourable
attitudes towards political participation. Therefore, an effective and continuous plan to teach
and educate the young people on solidifying their political participation integrity is required.
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Moreover, government authorities managing social media platforms must recognise that the
competence to act is crucial in determining the political involvement integrity among the
young people on social media.

Conclusively, the government must provide a user-friendly interface, strengthen
integrity systems for political participation, and build a proper information system flow
consistent with political participation integrity. In addition, politicians must establish a
country with constructive commentaries and information that encourage citizens, particularly
the young people, to behave morally by utilising the appropriate channels to express their
opinions.

FUTURE RESEARCH

The five variables included in this research might not adequately account for all factors
impacting the young people’s political participation integrity. Therefore, future research
should explore additional competencies contributing to the young people’s political
participation integrity. Moreover, future studies should increase the sample size and ensure
their respondents are demographically diverse. Additional methodologies, such as a
longitudinal study, could be an excellent option for analysing the variables impacting the
young people’s political participation integrity.
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