
This study specifically evaluated immediacy factors influencing communication satisfaction via email among academic staff in South East Nigerian public universities. It focused on resolving dissatisfactory communication being witnessed among the respondents via email as one of predominant asynchronous virtual means of interaction.  Therefore, it applied immediacy concept adopted from social presence theory in the study since similar studies on other asynchronous computer mediated communication have proven it to be an effective element capable of instigating satisfactorily communication but not yet via email. .  Consequently, this study evaluated three dimensions of immediacy concept, comprising prompt feedback, approachability and similar personality via structural equation modeling (SEM) software in order to attest it. The software was utilized in the study because virtually previous studies so far conducted on immediacy and communication satisfaction concepts on asynchronous virtual settings seemed to be analyzed only through statistical package for social science (SPSS).

 	Furthermore, before the SEM analysis was used, test of assumption for normality was carried in order to ensure that the data were normally distributed.  Subsequently, the data went through 3 stages in order to confirm the goodness of the fit index prior to SEM analysis.  The first stage was confirmatory factor analysis (CFA), the individual factors items were able to meet the criteria because each of the construct items’ factor loading was ≥ .5.  The 2nd stage was measurement model analysis,   the outcome equally showed that goodness of fit index was met. Thereafter, the construct validity and reliability were conducted.   The validity of the constructs were assessed through convergent and discriminant validities.  Each of the construct’ average variance extracted (AVE) was ≥ .5.  While   discriminant outcome showed that there was no multicollinearity issues between the constructs because each of the paired constructs’ AVE were greater than each construct’s squared    correlation matrix.  Similarly,   each construct reliability cronbach alpha ranged between .70 and above.  After the 2nd stage analysis, it proceeded to 3rd stage, which was structural model analysis. It was run for certifying that the model fits the data. The outcome showed that the model was fit for the collected data. Consequently, the model became one of the structural equation modelings deemed fit for evaluating satisfactorily communication via email and other asynchronous computer mediated communications.   Moreover, the study’s sample size, which was 363 met the criteria for structural equation modeling analysis because it exceeded sample size of 200 as stipulated for SEM analysis. 
Towards the end of the analysis, the study proceeded with the research questions.  The first one examined the communication satisfaction level of the respondents via email. This was followed by testing whether there were causal relationships between the three immediacy dimensions on communication satisfaction via email. Lastly, it predicted on the immediacy factor that contributed most to communication satisfaction via email. 
 
Finally, the key finding showed that virtually more than half of the respondents’ communication satisfaction was not a high one.  The outcomes on causal relationships with communication satisfaction via email, established that similar personality contributed most to communication satisfaction via email. It was followed by approachability, while prompt feedback contributed the least variance to communication satisfaction via email.
 Summarily, the findings on causal relationships with the dimensions of immediacy on communication satisfaction via email, indicated that for every 1 standard deviation increase on similar personality would definitely bring about 35.2% standard deviation increase on communication satisfaction via email. While every 1 standard deviation increase on approachability, communication satisfaction via email would be increased by 30.6% standard deviation.  Whereas for every 1 standard deviation increase on prompt feedback, communication satisfaction via email would be increased by 22.4% standard deviation. 
However, the three exogenous variables were able to explain 39.4% variance on communication satisfaction via email and the impact is categorized as large-sized effect one. Consequently, the fitness of this study’s structural equation modeling could be relevant to subsequent studies that   may be evaluating communication satisfaction via other asynchronous computer mediated communications since it is one of the first studies that have developed fit model for such related studies.
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