Appendix D: Data extraction form
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	Author(s)
	Publication
Year
	Study Title
	National/Regional
	Context
	Research
Topic(s)
	Methodology
	Data
Collection
	Sample
Size
	Theory/Model
	Type of
Paper
	Data
Provider

	S1
	Bagić Babac & Podobnik
	2018
	What Social Media Activities Reveal About Election Results? The Use of Facebook during the 2015 General Election Campaign in Croatia
	Croatia
	Politics & Communication
	Facebook; political communication and social media
	Quantitative
	Content Analysis
	#
	-
	Journal (Information Technology & People)
	Emerald Publishing

	S2
	Bradshaw et al.
	2020
	Sourcing and Automation of Political News and Information over Social Media in the United States, 2016-2018
	United States
	Politics & Communication
	Twitter; political communication; junk news and social media
	Quantitative
	Content Analysis
	#
	Junk News Conceptualization
	Journal (Political Communication)
	Routledge

	S3
	Bronstein
	2013
	Like Me! Analyzing the 2012 Presidential Candidates' Facebook Pages
	United States
	Politics & Communication
	Facebook; political communication and social media
	Mixed-methods
	Content Analysis
	#
	-
	Journal (Online Information Review)
	Emerald Publishing

	S4
	Casero-Ripollés
	2018
	Research on Political Information and Social Media: Key Points and Challenges for the Future
	-
	Academic Research
	Political information and social media
	Conceptual
	Literarute Review
	-
	-
	Journal (Profesional de la Informacion)
	El Profesional de la Informacion

	S5
	Daoust & Sullivan
	2017
	Campaign-Specific Information and Media Effects
	Canada, Spain & France
	Politics & Media
	Political information and media effects
	Quantitative
	Survey
	Unclear
	Cognitive Dissonance Theory
	Journal (CJC)
	Canadian Institute for Studies in Publishing Press

	S6
	Duong
	2017
	Blogging Three Ways in Vietnam's Political Blogosphere
	Vietnam
	Politics & Media
	Political blogging; online freedom and social media
	Qualitative
	Thematic Analysis & Semi-Structured Interview
	Thematic Analysis - unknown; Semi-structured interview - 9
	-
	Journal (Contemporary Southeast Asia)
	ISEAS Yusof Ishak Institute

	S7
	Elson et al.
	2012
	Background on Social Media Use in Iran and Events Surrounding the 2009 Election
	Iran
	Politics & Media
	Social media and election
	Conceptual
	-
	-
	-
	Book Chapter
	RAND Corporation

	S8
	Feezell
	2018
	Agenda Setting through Social Media: The Importance of Incidental News Exposure and Social Filtering in the Digital Era
	Mexico
	Media & Communication
	Facebook; agenda setting; incidental exposure; social filtering; political information and social media
	Quantitative
	Longitudinal Experiment & Pretest-Posttest Survey
	#
	Agenda Setting; Two-Step Flow of Communication
	Journal (PRQ)
	Sage Journals

	S9
	Glowacki et al.
	2018
	News and Political Information Consumption in Mexico: Mapping the 2018 Mexican Presidential Election on Twitter and Facebook
	Mexico
	Politics & Communication
	Twitter; Facebook; computational propaganda; junk news; political information and social media
	Mixed-methods
	Content Analysis
	4215776 tweets; 589 links from 4878 public Facebook pages
	-
	Workshop (COMPROP)
	Oxford Internet Institute

	S10
	Hedman et al.
	2018
	News and Political Information Consumption in Sweden: Mapping the 2018 Swedish General Election on Twitter

	Sweden
	Politics & Communication
	Twitter; computational propaganda; junk news; political information and social media
	Qualitative
	Content Analysis
	#
	-
	Workshop (COMPROP)
	Oxford Internet Institute

	S11
	Howard et al.
	2017
	Social Media, News and Political Information during the US Election: Was Polarizing Content Concentrated in Swing States?
	United States
	Politics & Communication
	Twitter; computational propaganda; junk news; political information and social media
	Mixed-methods
	Content Analysis
	#
	-
	Workshop (COMPROP)
	Oxford Internet Institute

	S12
	Kavanaugh et al.
	2014
	Media Use during Conflicts: Information Seeking Gratifications & Efficacy during 2012 Mexican Elections
	Mexico
	Politics & Media
	Social media; political information-seeking gratifications and political information efficacy
	Quantitative
	Survey
	#
	Uses and Gratifications Theory
	Conference (ICPS)
	Association for Computing Machinery

	S13
	Kavanaugh et al.
	2016
	The Use and Impact of Social Media during the 2011 Tunisian Revolution
	Tunisia
	Politics & Media
	Information sharing behavior; social media and political information efficacy
	Quantitative
	Survey
	#
	Social Network Theory
	Conference (ICPS)
	Association for Computing Machinery

	S14
	Kaye
	2011
	Between Barack and a Net Place: Motivations for Using Social Network Sites and Blogs for Political Information
	United States
	Politics & Media
	Social network sites; blogs; political information and social media
	Quantitative
	Survey
	#
	Uses and Gratifications Theory
	Book Chapter
	Routledge

	S15
	Lane et al.
	2017
	From Online Disagreement to Offline Action: How Diverse Motivations for Using Social Media Can Increase Political Information Sharing and Catalyze Offline Political Participation
	United States
	Politics & Communication
	Cross-cutting discussion; political information sharing; social media and political participation
	Quantitative
	Survey
	#
	Uses and Gratifications Theory
	Journal (SM+S)
	Sage Journals

	S16
	Lee
	2018
	Social Media, Political Information Cycle and the Evolution of News: The 2017 Chief Executive Election in Hong Kong
	Hong Kong
	Politics & Communication
	Political communication; political information cycles and social media
	Unclear
	Unclear
	Unclear
	Political Information Cycles
	Journal (cap)
	Sage Journals

	S17
	Stephens et al.
	2014
	How App Are People to Use Smartphones, Search Engines and Social Media for News?: Examining Information Acquisition Tools and Their Influence on Political Knowledge and Voting
	United States
	Politics & Information Technology
	Information acquisition tools; political information; social media; political knowledge and voting
	Quantitative
	Survey
	#
	-
	Journal (Journal of Information Technology & Politics)
	Routledge

	S18
	Tedesco
	2011
	Political Information Efficacy and Internet Effects in the 2008 U.S. Presidential Election
	United States
	Politics & Communication
	Political efficacy; political information efficacy and the Internet
	Quantitative
	Pretest-Posttest Experiment
	#
	-
	Journal (ABS)
	Sage Journals

	S19
	Valeriani & Vaccari
	2016
	Accidental Exposure to Politics on Social Media as Online Participation Equalizer in Germany, Italy and the United Kingdom
	Germany, Italy & United Kingdom
	Politics & Media
	Accidental exposure; political information and social media
	Quantitative
	Survey
	#
	-
	Journal (New Media & Society)
	Sage Journals

	S20
	Vraga et al.
	2016
	Blurred Lines: Defining Social, News and Political Posts on Facebook
	United States
	Academic Research
	Facebook; news use; political information and social media
	Quantitaive
	Survey
	#
	Uses and Gratifications Theory
	Journal (Journal of Information Technology & Politics)
	Routledge

	S21
	Weeks et al.
	2017
	Incidental Exposure, Selective Exposure and Political Information Sharing: Integrating Online Exposure Patterns and Expression on Social Media
	United States
	Politics & Communication
	Incidental exposure; selective exposure; political information sharing; social media and political behavior
	Quantitative
	Survey
	#
	Self-Affirmation Theory
	Journal (Journal of Computer-Mediated Communication)
	Oxford University Press

	S22
	Yamamoto & Morey
	2019
	Incidental News Exposure on Social Media: A Campaign Communication Mediation Approach
	United States
	Politics & Communication
	Incidental exposure; campaign news use; social media; political expression and political participation
	Quantitative
	Survey
	First wave - 800; Second wave - 500
	Communication Mediation Models
	Journal (SM+S)
	Sage Journals

	S23
	Yamamoto, Nah & Bae
	2019
	Social Media Prosumption and Online Political Participation: An Examination of Online Communication Processes
	United States
	Politics & Communication
	Social media prosumption; political information seeking; political expression and political participation
	Quantitative
	Survey
	#
	Communication Mediation Models
	Journal (New Media & Society)
	Sage Journals



