Is social media changing Gen Z's social competence in Indonesia?

Abstract
The 2022 APJII survey shows that the most widely accessed social media are YouTube, reaching 88%, Whatsapp at 84%, Facebook at 82%, and Instagram at 79%. The existence of social media shifts face-to-face communication to mediated communication, so the assumption arises that social media has succeeded in replacing face-to-face communication. As a result, Gen Z's social competence is low, tends to be individualistic, socially isolated, and has low communication within the family. This condition has contradicted the cultural values ​​of Indonesian society which prioritizes kinship values. Therefore, understanding communication patterns and social competence in Gen Z is the main thing, especially for parents. This study is expected to overcome communication problems between parents and Gen Z due to the increasingly large differences in perspective and competence. Given the widening gap in technological and social competence. This study uses a mixed method, namely combining descriptive qualitative and descriptive quantitative research methods. Qualitative approaches to find and understand the meaning of Gen Z's communication patterns and competence. Quantitative methods strengthen supporting data for qualitative data through data mining on social media. The data collection method used in-depth interviews, FGDs, and participant observation of Gen Z in cyberspace was supported by data mining on social media. The results of the study showed that Gen Z has different social competencies than the previous generation.
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INTRODUCTION
Gen Z, born between 1997 and 2012, is known as the digital native generation. Gen Z grew and developed along with the development of digital technology. Gen Z's ability to adapt to the continued development of digital technology is very good. Gen Z has good intelligence and intuition, so they can follow the development of digital technology. Gen Z shows significant dependence on digital technology; their daily routines and activities are closely related to various social media platforms, not limited to TikTok but also Shopee, Instagram, Snapchat, and Twitter (Ying San Lim; Tuan Hock NG; Mun Soon Lam; Si Yan Tan, 2023).   The Gen Z group is known as users of digital technology, and its numbers continue to increase. The number of internet users in Indonesia is currently 78.19% of the total population of Indonesia (APJII 2023). As many as 80% of these internet users use social media. Based on APJII data (2023), the largest number of social media users is in the Gen Z age group, namely 42%. Female gender is the largest social media user (51%) and male 49%. A study on "How Teenagers Communicate Every Day" shows that 51% of teenagers aged 12-17 years communicate via the Internet by accessing social networking sites (Giarla, 2019). Only 29% of teenagers communicate with their friends face-to-face (face-to-face communication). This shows how the virtual world (through social networking sites) has been able to replace forms of communication in the social lives of teenagers (Sakharova et al., 2020) (Zeng et al., 2022). Gen Z uses social media daily for 7-8 hours (Candrasari Y., Permata S., Rachmania A., 2020). In its development, early adolescents (13-20 years) use the internet to play online games and social media, spending 5-7 hours per day (Ain et al., 2023). Furthermore, research conducted on teenagers aged 17-24 years showed that in one day, they visit social networking sites 4 times or sometimes more (Jarrar et al., 2022)(Xialing Lin, 2018). This shows that Gen Z feels comfortable and satisfied in using social media. Previous studies have shown that using social networking sites has led to happiness and life satisfaction (Reyes-Menendez et al., 2020) (Wheatley & Buglass, 2019), 2019). Social networking sites have also succeeded in increasing the comfort and well-being of their users (Verduyn et al., 2022). Research others verify that active use of social networking sites is positively related to well-being (Marciano et al., 2024).
As digital natives, Gen Z uses social media to fulfill almost all of their daily activities, ranging from socializing, entertainment, learning, and working (Arifah, Hasna, Farah; Candrasari, 2022). Gen Z is a generation that wants to feel connected to their friends. Social media, one of the characteristics of which is a connecting media, is able to fulfill Gen Z's needs to be connected at all times. Social media for Gen Z can be a medium of expression and communication. Social media with features designed to make it easier for users to continue scrolling the screen and interacting has had an impact on Gen Z. The amount of time Gen Z spends using social media (> 3 hours/day) has an impact on their lives. Gen Z, whose lives depend mostly on digital technology, Gen Z's experiences, values, and behaviors are shaped by the unique context of digital technology. As a result, Gen Z lacks good social skills. Gen Z lacks experience in face-to-face interaction and communication because most of Gen Z's time is spent on social media. Face-to-face interpersonal communication is greatly reduced in Gen Z compared to the previous generation who did more face-to-face communication directly. Therefore, this study will examine the social competence and mediated communication patterns of Gen Z in this digital era. The purpose of this study is to overcome communication problems between parents and Gen Z due to the increasingly large differences in perspective and competence. Given the widening gap in technological and social competence
Especially associated with the culture of Indonesian society which is very thick with a high kinship culture. The reality is that currently teenagers actually feel comfortable in establishing social relationships and communicating in cyberspace mediated by the media (internet). As a result, Gen Z in communicating directly with family, both nuclear and extended families, tends to be low in intensity. This has an impact on the values ​​and culture of Indonesian families, which are full of families that have been greatly reduced and ingrained in Gen Z. This condition makes Gen Z's social competence inadequate.
The amount of time Gen Z spends using social media has an impact on Gen Z's life. One of them is the low social competence of Gen Z. Social competence is an individual's ability in communication and socialization, empathy, initiative, self-control and adaptation. Social competence can also be seen in two aspects, namely initiative and self-control. Initiative refers to the behavioral tendency to actively initiate and maintain social interactions, and self-control refers to the ability to regulate one's behavior and emotional response(Alblwi et al., 2021)(Xinyin Chen, 2023) studies have shown that social skills play an important role in children's overall well-being (Merrel., W. Kenneth and Gimpel, 2014). The use of social media can cause delays in work or assignments, potentially causing accumulated task stress (Alblwi et al., 2021). Gen Z's ability to navigate online communities is better than that of their parents, but Gen Z lacks social skills (Candrasari, yuli; Lestari, Puji; Sumardjijati; Claretta, 2022). As a result, Gen Z is more prone to social anxiety and communication problems and feels as if they are more isolated from their peers. (Harvey, 2022) (Shao, C. and Kwon, 2019).
Some even claim that excessive dependence on technology has led to the impoverishment of social skills (Grasso & Smith, 2022) (Erdogan, 2023). The phenomenon is that Gen Z has good skills in using technology, including social media, but lacks social sensitivity (Tarisha, Indrawan; Candrasari, 20223). It is said in the study that Gen Z does not have communication skills, is less sociable, less creative, and tends to be socially isolated (Giarla, 2019)(Jarrar et al., 2022). Currently, teenagers feel comfortable establishing social relationships and communicating even though it is mediated by the media (internet). Even Gen Z tends to be low in communicating within the family; as a result, the values ​​and culture of Indonesian families that are full of family have been greatly reduced and embedded in Gen Z. As a result, Gen Z's social competence is low. "Although face-to-face social connectedness is very related to well-being, it is unclear what happens when those interactions occur virtually” (Smith et al., 2021). The connecting factor could be that they are a generation that uses social media platforms to express their emotions and build connections, but at the same time, misses the in-person connections they need to function well in society (Giarla, 2019). The use of online social platforms has the potential to produce a number of benefits, including gaining comfort and well-being from increased social relationships and gaining social capital. However, the use of social media has a negative impact on Gen Z. This condition illustrates that social networking applications basically make it easy for their users to connect with other users. The concept of social networking built through the internet facilitates individuals to connect with family, friends, and other people. This positively impacts the lives of individuals, especially those who feel lonely or have difficulty socializing. For individuals, their connection with other individuals can be fun because they can easily and quickly find friends to communicate and share with. For social media users, their connection with many people in cyberspace becomes social capital. Namely, it can increase social trust and increase positive perceptions of user engagement in social networks. (Wheatley & Buglass, 2019) (Opiyo & Kutoğlu Kuruç, 2021) (Julie Dolan; Melisa M. Deckman; Michele L. Swers, 2021).

METHODOLOGY
This study uses a mixed method that combines quantitative and qualitative research. First, data related to Gen Z's social competence on social media is carried out using qualitative methods. Including data related to the use of social media, including the purpose of using social media, time spent using social media, positive and negative experiences, active or passive use of social media, and Gen Z communication on social media. The data was obtained through in-depth interviews and Focus Group Discussions. In-depth interviews were conducted with 15 informants aged 15-23 years. The status of informants varies, namely students, college students, and private employees. Informants are active users of social media. Namely, informants have at least one account on each social media platform. Research data shows that informants, on average, have accounts on Instagram, X, TikTok, and WhatsApp. Quantitative research methods are conducted through data mining. This data mining aims to see and map what Gen Z talks about a lot on social media. Researchers conducted data mining on 4 (four) Menfess accounts that Gen Z in Indonesia widely uses. The selected menfess accounts have 665,629, 2,870,490, 1,613,545, and 58,032 followers. The four menfess accounts are very active, with daily tweets from Gen Z followers. This can be seen from the topics of conversation in the tweets that exist every day according to the character of Gen Z. Among them are topics about school problems, romance, and outpourings of the heart about life problems typical of Gen Z. The consideration for choosing the Menfess account is because the Menfess account is widely used by Gen Z to share feelings, experiences, or opinions. The mapping data of the topics of conversation in these Menfess accounts can complement and strengthen research data related to social competence and Gen Z Communication patterns in Indonesia. Furthermore, the researcher combined research data from the two methods and conducted data analysis.

RESULTS AND DISCUSSION
This study was conducted on Gen Z aged 15-23 years. The study was conducted on Gen Z who are the owners of social media accounts on at least 2 platforms and are active. Research data related to social media usage shows that, on average, informants have 4 active social media accounts, namely Instagram, X, TikTok, and WhatsApp. The data illustrates that informants use social media more to increase friendships and expand their social networks. Informants aged 15-19 years are very active in adding friends. Although informants have not known them before, informants are active in approving friend requests. Informants spend 6-10 hours on social media. This study also found that informants, especially those under 20 years old, scroll TikTok for 6 hours per day. This means that informants are more passive in using social media. Informants' activities on social media increase the number of wider social networks, and they post and upload photos. Informants who are all in the Gen Z category use TikTok more than Instagram or X in their daily lives. Previous studies have also found that teenage users, especially females, spend more time online uploading photos than male teenagers, increasing their friendship networks and engaging in social comparison (Ozimek, P., and Bierhoff, 2016).
The informant's experience in using social media is described as a pleasant experience. This is reinforced by the duration of Gen Z's social media use which exceeds the standard limit (1-3 hours). Several female informants have had negative experiences, namely, being victims of cyberbullying. However, informants do not feel traumatized by using social media.  These are the characteristics of Gen Z, which likes challenges and seeks new experiences. For Gen Z, social media is a challenge to gain new experiences, so Gen Z dares to explore social media. For informants, social media is used more to interact with friends and seek information than as a medium of entertainment. As stated by the first informant:
"Every time I open my cellphone, the first thing I open is WA. After that, TikTok or Instagram".(Informant 1)
Likewise with the second and fifth informants:
"Yes, I open Wa ... because on WA it's for communicating with friends."(Informant 2)
"Social media is one way to communicate with friends and a way to add friends".
(Informant 5)

Social media, which was born in the Web 2.0 era, was basically developed to make it easier for users to interact and communicate with others. Social media is a platform that gives users the opportunity to build a personal profile and then participate in all activities, such as posting text, images, and videos and sharing content with others. Through social media, Gen Z gets the opportunity to improve their communication skills. For Gen Z, communication carried out through media is easier and more convenient. Gen Z can develop their creativity to compose text, images, or videos.
Furthermore, research data illustrates that Gen Z, who spend a lot of time on social media, have unique social competencies. This results in the formation of social skills or social competencies in Gen Z. Based on field data, Gen Z's social competencies are slightly different from the social competencies of the previous generation. The results of the study showed that the social competencies of Generation X were higher, especially in terms of job responsibility and innovation, compared to the millennial generation (Nurhayati et al., 2023).

Gen Z Social Competence
Social competence is a social skill that is seen in individual involvement, initiative, cooperation (sharing something), empathy, making friends, self-control, and adaptation. Research data has successfully mapped the social competence of Gen Z in Indonesia in the aspects of making friends, initiative, empathy and self-control.
Social competence in the aspect of making friends for Gen Z is somewhat different from the previous generation. For informants (Gen Z) social media is used to make friends. This means that Gen Z views the concept of friendship as not having to know each other first but adding this friendship to get support from others. In line with these findings, previous studies have also shown the same results. Gen Z prefers to be approached online rather than in person, and Gen Z feels appreciated for their choices (Verduyn et al., 2022). Especially Gen Z, who have an open personality, find it easier to get to know other people in cyberspace. As expressed by the seventh, ninth, and eleventh informants below:
"You could say I'm an extrovert too, so like anyone I meet, even if I don't know them at first or suddenly on social media, I will approach them. As long as the person has a positive impact, I'm actually not picky”.(Informant 7)

“I really want to reach out to him directly, like, "Hello, I'm Doro," on social media. So, I think, now I'm not shy, to send a message or get to know him first. Okay, because it's the virtual world, so it's more relaxed”.(Informant 9)

“Social media is currently also one of the ways for us to increase networking. Almost everyone can use social media, so we can expand our relationships, both with old friends and new people we meet.”(Informant 11)

Research facts show that Gen Z considers that the virtual world has become the same social environment as the real world. Gen Z finds it easier to make more friends in the virtual world and they use this condition to increase networking. Gen Z realizes that building networking is an important factor in helping them build social capital. Furthermore, this study revealed that friendships built in the virtual world are not just about adding followers. It is proven from the friendships built on social media are not one-sided but between them following each other. As emphasized by informants number nine and ten:
"Eh, if we are on social media, we are generally mutual, yes. You could say it's like online friends. I have met several times in person with friends I know on social media, like in Surabaya. We even hang out together if we happen to be in the same city".(Informant 9)

"We definitely follow each other on Instagram. So, social media is not only to improve portfolios, although that is also important, but also to expand networks".
(Informant 10)

This condition shows that informants (Gen Z) are more focused on expanding networks through social media than direct contact. Especially for Gen Z who are still students. Gen Z believes that building connections does not have to be based on emotional ties or having to know each other first. But just following each other between them has become the standard for Gen Z in understanding the value of friendship. This is different from the previous generation.
Gen X considers that as social beings, humans should interact with others directly to build connections (Calvo-Porral & Pesqueira-Sanchez, 2020). Building social relationships face-to-face can create emotional closeness. So that individuals as social beings do not feel lonely and have friends to share with. Considering that each individual will have personal problems that cannot be expressed and can only be expressed to those closest to them. Generation Z opposes this basic human characteristic by limiting their interactions to the real world. This makes them unable to build and maintain face-to-face relationships like previous generations (Giarla, 2019). This pattern shows that Gen Z is more comfortable communicating virtually than face-to-face interactions. The speed and ease of access to information through social media also allows them to stay connected with friends, family, and communities in a more efficient way. However, researchers found that the social interactions carried out by Gen Z have reduced the intensity of Gen Z meetings with family and relatives. Family relationships are less established, so Gen Z is less familiar with relatives or their closest social environment. 

Kinship and Gen Z
Kinship is one of the most fundamental aspects of Indonesian culture. Kinship culture is also an important part of Indonesian society. In a social context, kinship is not only limited to blood relations but also includes emotional, social, and cultural ties. In Indonesia, which consists of various ethnicities, religions, and customs, the kinship system plays an important role in shaping identity and social interaction. In Indonesia, the family is a very important social unit in society. Many cultures in Indonesia consider close family relationships to be the foundation of social life. Responsibility for the family is not only limited to core members but also involves distant relatives. This is reflected in practices such as "silaturahmi," where visits between family members, both near and far, are an important part of everyday life.
Silaturahmi is a form of social relationship that maintains relationships of affection and brotherhood with fellow human beings, especially with family and relatives. Silaturahmi is the value of kinship, which is one of the cultural characteristics of Indonesian society. Silaturahmi is a tradition that upholds the values ​​of family, brotherhood, and social relationships. In Indonesia, this value is very important in strengthening social ties, both at the family and community levels. Silaturahmi can be built through physical contact and direct meetings. The existence of social media has had an impact on reducing direct meetings. Gen Z prefers to communicate and interact socially through media. Although social media provides convenience for Indonesian people, face-to-face interaction and communication still have an important place in the culture of silaturahmi.
These kinship values ​​are built not only by building connections but also through direct communication so that emotional bonds are built. In reality, Gen Z considers that direct communication is no longer the main factor in friendship. So that friendships between Gen Z have no emotional ties but are based on interests. This condition is in accordance with the character of web 2.0 technology, which states that each individual will be connected because of common interests.
The bonds of friendship between Gen Z, apart from having common interests or interests, are also based on standard factors required by social media. This means that the form of communication or dialogue is built to increase engagement with followers. As stated by the fourteenth informant below:
“For Instagram, I feel it is important to reply to comments in order to increase engagement with followers. By replying to comments, my followers will see that this account is active. And I think replying to comments is also our appreciation as account owners to our friends in cyberspace. It cannot be denied that I actually need followers, too… he..he..he.. By actively posting or giving responses to followers, I think it is to increase the trust of followers in our account, right?” (informant 14).

In addition to building friendships to improve networking, Gen Z also builds friendships on social media to increase followers. This means that many friendships are not to build social interactions with others. But to add followers who can increase Gen Z's self-confidence. Also to increase their existence in cyberspace.
"My goal in using social media is to increase relationships. I also look for followers to increase trust. For me, the importance of followers is to help me assess the posts I make. ".
From these data, it can be analyzed that friendships built through social media are because of interests, so emotional bonds are less built. As a result, communication between them is also limited. This can be seen from how Gen Z will respond to comments from their close friends. For friends who are not so close or have not been known in the real world, communication is not well established.  It is proven that most informants stated that they only provide comments to friends on social media who are already known. They have never met, even though they have followed each other and even interacted on social media.
The friendship ties built by Gen Z are based on interests, namely, to get followers, making friendship ties weak.  It can be said that the social relationships that Gen Z builds through social media are of lower quality than the social relationships built through face-to-face communication. Several studies also show that Gen Z's dependence on social media results in lower interactions in offline communities. (Astari et al., 2024)(Weiqi et al., 2024). This means that even though Gen Z has many followers on their social media, they cannot build quality friendships. The low quality of friendships makes Gen Z feel lonely because followers actually only reflect social status, popularity, and identity. Followers for Gen Z are considered an indicator of social status. Increasing the number of followers can provide a sense of validation and recognition in cyberspace (Yi Xuan Ong, Tao Sun, 2024). Gen Z often associates popularity with success, so many try to expand their reach of followers as part of their search for identity. Gen Z realizes that the number of followers does not always reflect real or meaningful relationships. This condition causes Gen Z to feel like they don't have close friends to share with. This factor allows Gen Z to express their feelings and desires through social media. This can be seen from how Gen Z often shares personal problems on social media. Data mining results obtained from 4 mentees' accounts show that the most talked about topic of conversation by Gen Z is the topic of pouring out one's heart (as seen in Table 1). The researchers then sorted the topics of conversation based on replies, views, and likes (table 2) and took the five highest replies. The results further strengthen that the 5 highest replies contain 4 topics of daily outpouring of the heart with sub-topics of personal experiences and romantic relationships and only one topic related to social iso discussions with sub-topics of humanitarian issues.

Table 1. Percentage of Gen Z Topics of Discussion on Menfess Account
	No
	Topic of Discussion
	Indicator
	Percentage

	1
	Daily stories about love
	friendship, personal experiences, and challenges at school or work.
	31%

	2
	Fandom K-Pop
	Discussion about K-pop idols, Korean dramas, and K-pop-related events
	20%

	3
	Social and Political Issues Discussion
	Social issues such as humanitarian issues, women's rights, social justice, and environmental issues. Political issues include political parties, political elites, elections, government, and regional elections.
	16%

	4
	Gossip and rumors
	about the lives of celebrities, influencers, or even events on campus or in their environment.
	14%

	5
	Fashion and Beauty Trends
	Fashion trends created by influencers, fashion tips, beauty, make-up tutorials, and beauty product reviews
	8%

	6
	Technology and Gadgets
	Discussion about new technology, latest devices, applications, and social media features
	6%

	7
	Local Memes and Humor
	memes and humor content that are trending among Gen Z. These memes are often related to pop culture, student life, and currently viral things.
	5%



This fact shows that social media has become a relevant space for Gen Z to discuss personal issues. Menfess accounts that provide space for anyone because of their anonymity make Gen Z feel free to speak and pour out their hearts and minds. Developing followers can be a strength in enriching their social experience. Anonymity also strengthens Gen Z in constructing an identity that Gen Z uses to expand their social network. However, the social experience gained by Gen Z through interaction and communication on social media impacts low social competence. Good social competence can improve the quality of friendship (Masalimova, 2023). On the other hand, low social competence can hinder individuals in socializing and social adaptation it can cause individuals to withdraw socially (Yaping Yue, Jinjiao Huang, Haojie, Yifei Zhao, Jiayuan Lei, 2024),(Verduyn et al., 2020).

Tabel 2. Ranking  Topik Pembicaraan berdasarkan  Jumlah Likes, Reply, dan View
	No
	Topik
	likes
	reply
	View_count

	1
	The daily outpouring of the heart (Sub Topic personal experience
	26528
	3856
	1577666

	2
	The daily outpouring of the heart (Sub Topic personal experience
	9264
	9425
	1739080

	3
	The daily outpouring of the heart (Sub Topic personal experience
	12159

	6166

	1954035


	4
	Daily outpouring of the heart (Subtopic of romantic relationships)
	14851
	5994
	1672675

	5
	Social Issues (Sub Topic of Humanitarian Issues)
	22195

	4516

	1389398




	If we look at Table 1 shows that Gen Z's discussion topics on social media are not only about heartfelt outpourings, but Gen Z also discusses a lot about social and political issues. This shows that Gen Z still cares and togetherness, especially on issues concerning humanity, injustice, and politics. The values ​​of mutual cooperation, which is one of the values ​​in kinship culture in Indonesia, are still attached to Gen Z. The topic of technology and gadgets is also one of the topics that Gen Z talks about when communicating and interacting on social media. Social media helps connect Gen Z with other individuals with the same interests. Through followers and friendships in cyberspace, Gen Z can share experiences, opinions, and knowledge.(Marciano et al., 2024). Therefore, Gen Z's ability to adapt, especially to technological developments, is very good. On the other hand, the number of followers can not only provide self-confidence but can also cause pressure. Gen Z often unconsciously makes social comparisons and anxiety related to the number of likes and comments. (Situmorang & Salim, 2020).   This is what results in the emergence of negative impacts on mental health. This condition ultimately makes Gen Z realize that online friendships do not reflect real relationships. This opens up awareness for some informants to not only build social relationships and communication in the virtual world.

The balance between Online and Offline
Although very digitally connected, Gen Z also realizes the importance of balancing online and offline communication, especially for informants who are over 20 years old. They still value face-to-face interactions, especially in more personal or in-depth relationships. Technology remains an important bridge connecting offline and online communication.
As expressed by the seventh and eighth informants below:
"In my opinion, there must be a balance between the real world and the virtual world". (Informant 7)
"The virtual world is not always good, so meeting friends in person is also necessary. Playing together, hanging out together is still necessary". (Informant 8)
Both informant statements indicate that informants (Gen Z) tend to be more aware of the importance of social welfare, namely building quality social relationships. They may prefer meaningful and in-depth interactions rather than simply fulfilling social obligations. This is reinforced by other informants who said that maintaining friendships is easier to do face-to-face. This means that Gen Z still considers direct communication (face-to-face) to be important, especially for personal conversations. As a form of Gen Z's responsibility towards the Silaturahmi tradition, Gen Z prefers small meetings with close friends rather than large groups. Gen Z realizes that although social media makes it easier to establish communication and social interaction, face-to-face interaction still has an important place in the culture of Silaturahmi. The values ​​in silaturahmi are very important in strengthening social ties at the family and community levels. 
CONCLUSION
The increasing popularity of smartphones and a number of social media applications has increased Gen Z's accessibility to social media. In addition, the existence of smartphones provides greater accessibility for Gen Z for social interaction and getting social support through their social networks. Overall, this study has revealed that the use of social media has shaped the social competence of Gen Z in Indonesia. Compared to the previous generation, Gen Z, known as digital natives, has different social competence. This difference is because Gen Z has obtained social media that is considered capable of developing communication and social relationships with the support of sophisticated social media features. Social media based on social networks is considered by Gen Z to be able to help Gen Z in developing friendships. For Gen Z, friendship no longer has to be based on proximity values ​​as the previous generation did in building friendships. Gen Z prefers to do mediated communication (social media). Gen Z focuses more on increasing the number of friendships (quantity) than building quality friendships. Therefore, Gen Z's social competence related to self-control is lower than the previous generation. Gen Z tends to be unable to control themselves (emotions) so they pour out their hearts on social media. Likewise, the initiative aspect of social competence. Gen Z's habit of only scrolling on social media makes Gen Z's initiative lower in the process of building communication and social interaction in the real world. Gen Z prefers visual communication and fast interaction and often relies on social media to shape their identity. It is important for parents to understand Gen Z's social competence which is currently being shaped and influenced by social media.
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Is social media changing Gen Z's social competence


 


in Indonesia?


 


 


Abstract


 


The 2022 APJII survey shows that the most widely accessed social media are 


YouTube, reaching 88%, 


Whatsapp at 84%, Facebook at 82%,


 


and Instagram at 79%. The existence of social media shifts face


-


to


-


face communication to mediated communication, so the assumption arises that social media has 


succeeded in replacing face


-


to


-


face communication. As a result, Gen Z's social competence is lo


w, 


tends to be individualistic, socially isolated


,


 


and has low communication within the family. This 


condition has contradicted the cultural values 


of Indonesian society which prioritizes kinship values. 


Therefore, understanding communication patterns an


d social competence in Gen Z is the main thing, 


especially for parents. This study is expected to overcome communication problems between parents 


and Gen Z due to the increasingly large differences in perspective and competence. Given the widening 


gap in t


echnological and social competence. This study uses a 


mixed


 


method, namely combining 


descriptive qualitative and descriptive quantitative research methods. Qualitative 


approaches


 


to find 


and understand the meaning of Gen Z's communication patterns and comp


etence. Quantitative 


methods strengthen supporting data for qualitative data through data mining on social media. The 


data collection method 


used


 


in


-


depth interviews, FGDs


, and participant observation of Gen Z in 


cyberspace was supported by data mining


 


on social media. The results of the study showed that Gen 


Z has different social 


competencies


 


than the previous generation.
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INTRODUCTION


 


Gen Z


, born


 


between 1997 and 2012


,


 


is known as the digital native generation. Gen Z grew 


and developed along with the development of digital technology. Gen Z's ability to adapt 


to 


the continued development of digital technology 


is very good. Gen Z has good intelligence and 


intuition


, so 


they can follow the development of digital technology. 


Gen Z shows significant 


dependence on digital technology


;


 


their daily routines and activities are closely related to 


various social media platforms, not limited to TikTok


 


but also Shopee, Instagram, Snapchat, 


and Twitter


 


(Ying San Lim; Tuan Hock NG; Mun Soon Lam; Si Yan Tan, 2023)


. 


  


The Gen Z group 


is known as users of digital technology


, and its


 


numbers continue to increase. The number of 


internet users in Indonesia is currently


 


78.19% of the total population of Indonesia (APJII 


2023). As many as 80% of these internet users use social media. Based on APJII data (2023), 


the largest number of social media users is in the Gen Z age group, namely 42%. Female gender 


is the largest 


social media user


 


(51%) and male 49%. A study on "How Teenagers Communicate 


Every Day" shows that 51% of teenagers aged 12


-


17 years communicate via the 


Internet


 


by 


accessing social networking sites 


(Giarla, 2019)


. Only 29% of teenagers communicate with 


their friends face


-


to


-


face (face


-


to


-


face communication). This shows how the virtual world 


(through social networking sites) has been able to replace forms of communication in the 


social lives of teenagers 


(Sakharova et al., 2020)


 


(Zeng et al., 2022)


. 


Gen Z uses social media 


daily


 


for 7


-


8 hours 


(Candrasari Y., Permata S., Rachmania A., 2020)


. In its development, early 


adolescents (13


-


20 years) use the internet to play online games and social media


,


 


spending 5


-


7 hours per day 


(Ain et al., 2023)


. Furthermore, research conducted on teenagers aged 17


-


24 


years showed that in one day


,


 


they visit social networking sites 4 times or sometimes more 


(Jarrar et al., 2022)


(Xialing Lin, 2018)


. This shows that Gen Z feels comfortable and satisfied in 


using social media. Previous studies have shown that 


using


 


social networking sites has led to 


happiness and life satisfaction 


(Reyes


-


Menendez et al., 2020)


 


(Wheatley & Buglass, 2019)


, 


2019). Social networking sites have also succeeded in increasing 


the comfort and well


-


being 
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