Appendix-A
Questionnaire
Demographic Variables:
1. Age:
· 18 - 24
· 25 - 34
· 35 - 44
· 45 -54
· 55 - and over 
2. Gender:
· Male
· Female
3. Education:
· High School or less
· Some College
· Bachelor's Degree
· Master's Degree
· Doctorate or Professional Degree
4. Income:
· Under $25,000
· $25,000 - $50,000
· $50,001 - Above

Aesthetically Minimalist Packaging Design:
1. I prefer products that are packaged in a minimalist style.
2. Minimalist packaging design influences my perception of product quality.
3. I am more likely to purchase products with minimalist packaging design.
4. Minimalist packaging design makes a product stand out on the shelf.
5. Minimalist packaging design conveys a sense of modernity and sophistication.
Trust:
6. I trust brands that use minimalist packaging design.
7. I believe that products packaged in a minimalist style are more reliable.
8. Minimalist packaging design increases my trust in the brand.
Perceived Product Quality:
9. I perceive products packaged in a minimalist style to be of higher quality.
10. Minimalist packaging design enhances my perception of product functionality.
11. Products with minimalist packaging design seem more premium.
Consumer Behavior:
12. I am more likely to recommend products with minimalist packaging design to others.
13. Minimalist packaging design influences my purchase decisions.
14. I tend to choose products with minimalist packaging over those with elaborate designs.
Market Reach:
15. Products with minimalist packaging design attract a wider audience.
16. Minimalist packaging design helps a product reach new market segments.
17. I believe that minimalist packaging design can improve a brand's market reach.
Consumer Health Outcome:
18. Products with minimalist packaging design give me confidence in their health benefits.
19. I perceive products with minimalist packaging design to be healthier than those with more elaborate packaging.
20. Minimalist packaging design makes me think the product contains fewer artificial ingredients.
21. I am more likely to choose products with minimalist packaging because I believe they are better for my health.

